COMBINED TECHNICAL SERVICE EXAMINATION (INTERVIEW POSTS) - I
BUSINESS ADMINISTRATION (385) DOE:07.03.2026 AN
TENTATIVE KEYS MARKES QUESTION PAPER

Retained earnings are created by

S5&HMeUSHIE CSTERTL GU(HEUTL epeD 2 (HhaumssLliLhS g

(A) Investment Decision (B) Financing Decision
WSS Pigay A 1pig ey

(C) Liquidity Decision (Of Dividend Decision
LGRTLIL|LGS (Plg.6 reyS0gTens (Pplg.6]

(E) Answer not known
clenL GsMwelldvene

Deciding the best mix of debt and equity to fund the organization is

Bimeuersdn@ BHwellliughars sLer wHmD UkiGsellar Spbs sHwameuamu
Siroreftiug)

(A) Investment Decision (g) Financing Decision
WsSL6 pigey B8 wpge

(C) Risk Management (D) Financial Planning
@L i GueremenLo BlE S sl d

(E) Answer not known
clenL GsMwelldvene

Which of the following is part of the scope of Financial

Management?
HlE Coeoramanouder LrGd eThss QFLDSET oL ki@slammen ?

(A) Financial Planning (B) Financial Reporting
Blgl S8l ed BlE oidlsanasaser

(C) Risk Management (\?{) (A), (B) and (C)
<158 Cememento (A), (B) wpmiw (C)

(E) Answer not known
cdenL Qgfwelildena
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4.  The shift from traditional finance functions to a broader role in the
business strategy is a response to the increasing need for
auentls 2 Sl urrbufiw Bl Aewdur@seaiadmbg LThs LR DHE wIMeS
9Hafsg eumb Cameusstar e Wrdualiium@gLbd ?

(A) Short term financial decision making
Gndwu st Bl (e TOEGD Cewudupann

@5 Integration of financial decisions with corporate strategy
BlE uejsmer Himeugisstear S S5l 6 @enarTliLig)

(C) Accurate financial reporting for stakeholders
LBIGSTTTS@RdssTear gldalwrer Bl oiblésamasser

(D) Cost-cutting measures in financial operations
Hld Qeudur@seisr QFwe| @GammLiL|geT

(E) Answer not known
e Qg ilweildena

5. The beta coefficient in finance measures
BlEle SiLm sl () assmer SjarallHEng 2

V6 The risk of an asset relative to the market
shanguliler QUML) e CarsHler LGS
(B) The total risk of an investment
R0 (PHSLigen Aorss pus®s
(C) The expected return on a portfolio
Q@ Lsdisamauier erdTUTTESLILIHLLD aU(HLTATSMS
(D) The potential profit of an investment
QR (PSOLIq6T FTSEWLDTET TSNS

(E) Answer not known
cdenL Qg flwelldena
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In the evolution of finance functions, what was the primary factor
that led to the shift from a controller role to a core comprehensive
financial management role?

Qewegefler euerssl Hlapns Curg, sawdstert UBSSI(HHE 6
cllfleurer Bl Cooreameny Liki@EE@ LIHDSSDHETEr (PSETEHLD STTERTD 618 ?
(A) focus on cost control

Qea] s_(HILIUM g seuard CFedHsise

(B) expansion of global markets
2 aeTTelilL Fhansser allifleunssid

(Q{ shift from budgeting to strategic financial planning

UL Qe g i giemmulled(mbg Coemeamann Sl L 0L gi&sErer wrHmLd
(D) 1increased regulation of financial markets

BlE shangsaflen dswrear epni@penm

(E) Answer not known
clenL GsMwelldvene

__ numerator is the difference over time between realized or
expected return and benchmark.

Mg  ererug  srolICuUmsSed o aTUULL  NO®F TS TUTTESILLL
QU(RHLOTETLD WHMID 6(F jeTe|Camed erar PlwiL@HIb

(A) Profit ratio (\B§ Sharp ratio
@aeru eldlsid Fgaffenwner cHlgn
(C) Beta ratio (D) Alpha ratio
S L elldlgid <our alldlsid

(E) Answer not known
cenL Qgfweldena
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8.  The concepts of microeconomics relevant to financial management

are

Hlg Cueremenng@ Qummpsswoner Blewm CUTBeTTSTTS &(hdS)&Hs6T

(1) Beware of the various financial institutions
LoCaum HlE Fimeuarmmsamear upd erssfllEmswuns @ mhiser

(1) Supply and demand relationships and profit maximisation
ABCwrsb wHMID Csmal 2 Ne|s6T OTUSMS AFHSUILHSHIS0

(i11) Measurement of utility performance, risk and the
determination of value
Lweruml () Qewddper emei®), @uss wHMID wHiemu BHliamruilsse

(iv) Understand how monetary policy affects the availability of

funds
BdsQameatens flF denliueng ereueumn undasdpg ereruamsl Lilbg)
Q& meT(em s 6T
(A) (11) only (B) (@) and (iv) only
(11) (b (1) wHmib Av) wI @b
@6 (1) and (111) only (D) (111) and (iv) only
(11) whHmib (111) L Eb (111) whHmibd (1v) L Hb

(E) Answer not known
clenL GsMwelldvene
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10.

Modern approach of financial management covers the areas of
Hlg Cuoeremenouiler peiar iemi@&Gan @bs LGS samer 2 ¢rer._sdlwig
(1) Financing decision

B piye s
(1) Investing decision

WsBLH Wpye|ser
(111) Dividend decision

TS0 TENS (Lplga|&HeT

(A) (@) only (\Bg (1), (11) and (ii1) only

(1) bL@wb (1), (A1) wHmb (111) wIHD
(C) (1) and (i1) only (D) (111) only

(1) whmid (11) v [Hb (111) @b

(E) Answer not known
e Qg ilweildeana

measures the dispersion around the expected value.
adiunigg wdlmus sholyerer Ssnae aralBHdHng.

Q@{f Standard deviation

AL lewssbd

(B) Expected value of a return
THTUMTSSLILIHLD GU(HLOTET WEILIL
(C) Probability
Bopssoy
(D) Sensitivity analysis
o aTTHmer Li@Liumile]

(E) Answer not known
cenL Qgfweldena
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11. Current ratio is a measure of

BL UL eS&lgD ererLig Sjarei(h) @ L.
V(S risk (B) return
@ L fTeumiiliLy GU(RHEUMLI
(C) assets (D) Liabilities
Qamgg &L_6T

(E) Answer not known
cenL Qg flwelildena

12. The guidelines of working capital financing have been formulated on
the basis of reports submitted by committee.

G omibss oPswsseflar oglumiuied umfil epoger

BlEwefliiygsner e aT . (HaO&eT 6u@ds UL (heTere.

V6 Tandon and Chore (B) Pandey
LmetorL_eor Lopmid Camir umerGL

(C) Vishwanathan (D) James Raj
ol eveub a6t Gegidev ey

(E) Answer not known
cenL Qg flwelldena
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13.

14.

One of the popular method for valuing investment opportunities by
using time value of money.

(W3 Cwry gLl LwerL(hsS WPSOL_(H QUTILIL|S@ETT
wHUGHeughsrar Mrumwrear (pappgafled eerm

(A)

(B)

(C)
D)

(E)

future value

erdliEmey L
interest rates

cullg eNl&lgmiser
opportunity cost
My Geeay
discounted cash flow

SeT@ERULG CFwWiILL L LTI p&SLD

Answer not known
e Qg flwelldeana

Operating cycle =
Quss HpHEl =

(A)

@

©

D)

(E)

Inventory Period

F15@E deUSH(HSEGD STELD

Inventory Period + Accounts Receivable Period

F15@ dausHHEGD sTebd + QUDSSES SETEHESSHET (PlgU|D STLD

Inventory Period — Accounts Receivable Period
6@ @SS (HEGD ST — UDSSSS SETEHEGSHET (PlgU|b ST

Accounts Receivable Period
QUDSSESH HEMEHGHSET (LPlgLLD SMTELD

Answer not known
cenL Qgfwelldena
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15. refers to a firm’s investment in short-term assets, cash,
short-term securities, accounts receivables and inventories.
ereigl e Hmeiarsdlen @nidlw sre Qersgisser, s, @Gmndw
&1 USHTRIEEH, Sas@GsaT OUDSSSSMaUEET WLHMD FFEEGSaid PS50
Ceveuenss GMN&HDF).

(A) reserve working capital
BOUH BOLP®D APDSETLD

(@Y working capital
BL(LPED LLPESHETLD

(C) fluctuating working capital
Fho QDES BEOL(PE®D EPOSETD

(D) temporary working capital
SHSTOE B (LPEM PLPESETLD

(E) Answer not known
e Qg flweildeana

16. Identify the factor, which is NOT a determinant of working capital
BLUY epgarsansd Hremuilssts smyentenil <enLTeTDd &TeneLd

(A) size of business (B) nature of business
Qzmedler ojera] Qg medlen Femenio

(C) seasonal fluctuation @ technology upgradation
LI(HeUST DD @) DEEhISET Qzmeomir L G

(E) Answer not known
e Qg ilweildeana
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17.

18.

The term refers to the process of determining the present
value of a future cash flow.

@ng Camed erdlisre uamrliypsssdear sHCUTMSL eamanel STTENSE 0
Qewdwpepaws GNsSng)

W discounting (B) compounding
BOT@BLIIG. CAMCINI QLT

(C) accumulating (D) decrementing
S e GODEDS

(E) Answer not known
cenL Qzflweldena

According to the Modigliani-Miller proposition I (without taxes), the
value of a firm is

Qumgsdwrell - WBoer vQArMUGUTSleager I (aufl  @eemoe) eram
HBSHULG @6 Blpeiaddlan wgliy
(A) dependent on its capital structure
SIBET epsar s Lenliber g FribgdTang
(@f independent of its capital structure
SISET POFET FHL_LMOLIL|ESE, FTTHSSTE @)ene
(C) a function of the company’s cost of equity
Blnieuangdler Lini@ Ceweiler Cewddum LmEh
(D) a result of its debt financing
Sigen e HlEl epad ghuBL Pig6;

(E) Answer not known
clenL GsMwelldvene
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19. A company with high liquidity risk should focus on
9l Bl womibd yLisgieTer Hncuamisdr s seuarbd Ceaiss Geuemr(HIb?

V(g short term financing

GnSwu sre Bl
(B) long term investments
BerrL smed (pseS{HIEeT

(C) diversifying its product line
Sigen swriliiy euflengenws THIFED
(D) reducing dividends

QMU GUMUILIL|SENET (&6nMEHSH 6D

(E) Answer not known
cenL Qzflweldena

20. the sources of Long term Finance is mostly likely to involve a
high cost for the firm.
Hereupd Far sme Bl ysmrhmseaid b @erm HlneuarsdnE uds

Cewaneusd OlameTiq (HdEW ?

(A) Retained earnings (\B?f Equity shares
&&5 6 (HeU MU LIThI (& LIMI(GSET

(C) Debentures (D) Long term bank loans
L6 LGS g6 BerL sre eukidl sL a6

(E) Answer not known
e Qg flweiidena
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21.

22.

The disadvantages of extending credit to customer is
QUG EMSWTETTSH@HS @ SL 6T 6L @GDLUILIT(H 6T ?
(A) Increased sales revenue

Sflsriul L lhuemar aumeuml
(\K) Risk of bad debts

Curgwner sLensaten <4 Lisg)
(C) Improved customer relationships

QUMy SEsWTaTT 2 meyser G

(D) Improved liquidity

uflwresr G

(E) Answer not known
cenL Qgfwelildena

1s the interest that is received on the original amount
(principal) as well as on any interest earned withdrawn during
earlier periods.
aeTg g  Csmens  LHMID  (PpHMSW  STEOSLLEISET D
HobutiQuprint L eapseurm Fburdlds eully Wb QUL el
2AELD.

(A) fixed interest (B) floating interest
Blenewimer eutig Bleneoudleberns el ig

(C) simple interest @5 compound interest
eraflw eul’ig gl () el ly

(E) Answer not known
e Qg ilwelldena
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23. The overall cost 1s called
Qrss Csway eTeTn AMPEHLILHE DG

(A) fixed cost of capital
epgarsdler Hlevewimer CFaway

(B) floating cost of capital
epgearsdler Hlevauldoors dgway

(V{ welghted average cost of capital
epsarsdler srrafl Cawey

(D) market cost of capital
epesarsSlen sheans ClFway

(E) Answer not known
e Qg flwelideana
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24.

In order to calculate capital adequately ratio, the bank are required
to take into consideration, which of the following risks?

epvgar Gumgorear oare| Nflssmss samsd(Heush@, eumidl Aerea b
SUTWRISETD eTeng MG Gamerer Couam(Hib ?

(a) Credit risk
SL6T LIS

(b) Market risk
EhDS LSS

(c) Operational risk
Qeuour’ () <Lsgl

Choose the most appropriate answers :

Wlsa b Gumrmssoner udmas CaibolsHEsa|D :

(A) (a) and (c) only

(8) whmid (¢) LB
(C) (b) and (c) only

(b) wpmId () LG

(E) Answer not known
clenL GsMwelldvene

(B) (a) and (b) only
(a) wpgid (b) LLEW

& (2), () and (¢) only
(a), (b) wpmid () wL_EId
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25. The optimum capital structure is supported by which combination of
the following?
2 &HS PO S EDLDOLIL Yemeumelareumdler  eThs &EOEEU WG
%5 MNEsLGHS DS 2
(1) Traditional theory
urybuflu Casrium()

(11) Net income theory
Blar eumomer CamLim(

(111) Pecking order theory
Qusdln euflens Cam_um®

(iv) Net operating income theory
Hlar @uss aimwmer Camum
Choose the correct answer from the code given below :

&G Qarhissiiul(Hdrer @Dl ydmbg eflurer ufamos CsibOshHEésab

¢f only (i), (i) and (i) B) only (i), (i) and (iv)

@), (i) wpmo (i) v ECw @), (i) whmb (v) v EGW
(C) only (i), (iii) and (iv) (D) only (), (iii) and (iv)

(if), (i) whmv (v) wrECL i), (iii) wpmd (V) v ECW

(E) Answer not known
cenL Qgfwelldena

26. Business has only one Social responsibility to make profits stated by

ellumumyd germ LB smer Feps QUrmiiyLer orusans 2 arh Cswudpg)
eTed: FoMlwieu

(A) F.H. Knight @6 Milton Friedman
F.H. pui- OO HLl1enTL_GLoewt
(C) J.F.Westan (D) A.K. Das Gupta
J. F. GousvL e A K. grev @Lisn

(E) Answer not known
e Qg ilweildena
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27. Business forecasts for short periods normally do not exceeds
FTSTIEOTONG  (GHdPHSET elamflas @er dlefiiy @Qbs @GOGl sTe

28.

DA ESET Q) (BEGD
(}() a year

Q@b UHLLD
(C) 6 months

6 DTG MmIGET

Answer not known
cenL Qgfweldena

(E)

Match the following :
Yereu(peuamalpenm GLITHSSIS :

(a) Diffusion indices

g0 L1 L, Q60T (3 6H0TIq &F 61V
Correlation and regression
QamLiy wHoib GerarenL_a|

(b)
(c)

Simultaneous equation method
oGy Crrsdle gwearum® wpem
Regression method

(d)
YearenL_a| (Lpevm

@ (b)) @© @
A 1 2 3 4
3 4 2 1
©) 2 1 4 3
(D) 4 13 2

(E) Answer not known
clenL Qgfweldena

17

(B) 3 months

3 DTG MmIGET

(D) 1 month

1 1orgDd

1. Y =a+bX
Y =a+bX

2. Complete system approach
(P(HENDWITET S{eMLOLIL| (PEnD

3. Barometric techniques
urGrrwcMé mi i

4. D, =a+bA+b,P, +bP,

X

385 — Business Administration
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29. Rearrange the correct sequence of phases of Business cycle :
auafls sphfuler sflurer euflens paperw Frenéseyb :
(1) Expansion
alfleunésid
(2) Depression
A(PESD
(3) Contraction
& (H&&LD

(4) Prosperity

Qe
@) @), %), @), ) (B) (1), (2), (49), 3
(V{ (1), 4), (3), (2) D) D), 3), (4), 2

(E) Answer not known
cenL Qg fwelldena

30. The break point is defined as the point at which?
goBlene Liatafl ereitg) ereueurm cuepTwWMISSLILIHS DS 2

(A) Total revenue minus total cost
Qrss eumeurl 50550 Crss CFae]

{B’) Total revenue equal to total cost
Qwrés eumaur Cbrgs e d@ FWOWD

(C) Total profit is maximized
Qwrss erub AdHshssiiuBSHng

(D) Total profit is minimized
@rEs U GomnssiuBHng

(E) Answer not known
e Qg flwelidana
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31.

32.

If a firm’s marginal revenue is below its marginal cost, an increase
in production will usually

@ Bneuarsdler edeflibL aimeury oger aflaflb Geweneu L Gammaelns
@m&EGELCUTE 2 HuFHeow S ETSSme

(A)

(©)

()

Increase profits @ Decrease profits

@aemub HsM&E0n @erubd Genub

Profits unchanged (D) Increase marginal revenue
@emulb LTHTE cllaflbLy aupeuTenw dHsM&Eh

Answer not known
clenL GsMwelldvene

Select the right formula from the choices
Caieiled Gppgl slluner Gsdlrsmss CaoibelsHése b
QM Business Profit = Total Sales Revenue — Explicit Costs

(B)

©

(D)

()

auentls erubd = Qwrss puemer eu@meurl — GeueflliLianLwimer
QFva|ser

Business Profit = Total Sales Revenue + Explicit Costs

cuentls emud = Cwrss elpuemer eumeuris +  GeuefliLianL_wimer
AL Lo

Business Profit = Total Sales Revenue x Explicit Costs

cuemfla emub = GCwrss elpuemer eu@eumis X GeaflienLwimenr
Ogva|ser

Business Profit = Total Sales Revenue + Explicit Costs

cuemfila emub = Gwrss edpuemer eumeury + GelaflliLenLwimenr
Ogva|ser

Answer not known
clenL GsMwelldvene
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33. From the following, is not a characteristics of managerial

economics.
19 6treu (Heu aTel Hled Blreunsl  Qum@mermsrygdler  SlmLibGlweLgser
SIS ¢RETM).
M({ Supervision and control (B) Sales forecasting
Cupurirenet HOID SL_HLump cllpLiener (peigemtiiL
(C) Investment analysis (D) Advice on trade
WSS LiGLLMiia] UTESED GhSS %Corsamer

(E) Answer not known
cenL Qgfweldena

34. Which model based on view that manager salaries, their states and
other rewards related to companies size?
g wrHiluder ojgliumLuied Cuererisafler FbUeTD, DeUTEHETE iHS6VS)
wHnId Y deugwdser Himeiambsaier oerCeurh QT jen_wiamel ?

@ Baumol (B) Theoretical
QuerGLomed Camri_um@

(C) Empirical (D) Pricing
SI@ILIGULTEILDTET clleney [HlrewTwiLd

(E) Answer not known
clenL GsMwelldvene
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35.

Which of the following best defines the nature of managerial
economics?

Yemeupeuameupdler erg Cemamend GUTHETTSTTSH6 Serenoenl SFpLiLITs
U TWMIEE ST ?

(A)

(B)

(D)

(E)

It is a branch of micro economics at focus on the behaviour of
individual consumer

@a sefluul L psTCourflenr pLIMSLTD HSeuard ClFedgd Hiewremntw
QuTmeTTsTISH e e(h Henarwim@n

It is a branch of macro economics that studies aggregate
economic phenomena

@8 @UHdwrss Qurmettgrrsder Blspejsamer Ui OQFLLD
CuM@ue Qummernsrysdlem em SenarwimEh

It is the application of economic theory and methodology to
business management decision

@35 auanflas Cuooramed (lge|s@Ehda@ urmernsryds Cariur® wHmib
pamanoufler LwWeTUT(H <@L

It is the study of national income and employment levels
@s Gzl eumwrerd wHomb Ceuame el Hlevoseiear @ uiay
<G

Answer not known
cenL Qzflweldena
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36. Which of the following is not a right reason to say that
“management is a science”?
Cwemrerenn ereugl (b iHlafluied erarm sam Wemaumeaiareuddled erg sfluimen
STIEITLD <H{LGV ?

1. Ingenuity and creativity
Critenlo HmID LeLLILmHDeD

2. Systematic study
(PEDHUITET 16

3. Established principles
Blmieutiul L Q& meTangaer

4. Predictive capability

erardleliiiLy &par
A) 2 W 1
© 4 D) 3

(E) Answer not known
e Qg flweildeana

37. The control function of management cannot be performed without

BlreurssHen s HLrium (H CGewedum e @ GFuiw (piguiTg).
(}6 planning (B) organising

AL Blpged R(PBIHELDSSHED
(C) staffing (D) directing

Ligwtl Wi mert uUAIBLGE6D

(E) Answer not known
clenL Qg ilweildeana
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38.

39.

From the following which of the management functions closely
related?
19l 6761 (T 6L GoTEU H I 6T THS Ceresrento Qeweur@pser QBmSSLLTS
QFTLiTenL_Liena ?
(A) Planning and organising
S LS OMID ¢(LPBISENLOSSHED
‘(é) Planning and control
S LB wHOID sLHiuump
(C) Staffing and control
Lemtlwmert wHmib sL-(Hiuum(
(D) Planning and staffing
S LB(Qged womib Lewlwumar

(E) Answer not known
e Qg flwelldeana

The plans and policies are formulated by management.
Hlevaw Bliteuraggsmed S L msear wHnib CaTaTansser au@GssliuBEHDg.

(A) Operating management (B) Middle management
Qewepern CameTeno BHSST Ceremento

@ Top management (D) Quality management
o Wit flene Flifeumsid 57 Gemerrento

(E) Answer not known
e Qg flweiidena
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40. Assertion [A] : Administration 1is mainly concerned with

determination of major objectives and policies.

gapm [A] : Bieursd  wpsdwuors WEHL  Qes@sdT  WHmID
Qaretenggamer HlremuilliLgld seiard CFassdng.

Reason [R] : Planning and control are the main functions
involved in administration.

smyeord [R] oLl womd  slEUurh  HieurssHer  (pédw
QewumHEeTT@LD.

(N{ Both [A] and [R] are true; but [R] is not the correct explanation

(B)

(©

(D)

(E)

for [A]

[A] womd [R] @rew@n e amenw, <emed [R] [A] &g sfwmer
AT&HESEHLD DL

[A] 1s true but [R] is false
[A] 2 &renw, emmed [R] seupmeng
[A] 1s false but [R] is true
[A] seupreng, <pamed [R] o arenwo

Both [A] and [R] are true; but [R] is the correct explanation
of [A]

[A] wombd [R] @rasr@n 2 arerw, <peammed [R] [A] s@ Qummgsomrer

OT&H&LD
Answer not known

e GsMweldvena
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41].

Choose the wrong answers from the below :
&ECL 2 dreraumMel(mig seuprer Lfdsamers Caiboshidsab :

(a)

(b)

()

(d)

(A)

(©

(E)

Narrow span of management

GnHwu sUUuTiger @enLGleuer

Wide span of management
LUphs SLOLILT g6 @eanCleuar]

Tall span of management

2 wrer sLHuumiger @t Gleuef —

Flat span of management

single superior, less
subordinate

@hem o W
Geapeuresr Epbleney
more superior, less
subordinate

U 2w darf, @Gepeumer
Ephlene

less management levels

G®mmeurer GCLeTeTeEnLD
Hlencvaar

SSlaml,

more management levels

sleoLwner s Giuum_iger @eLGeefl — dls Coenarann Hlanadser

(a), (b), (c) are wrong
(a)? (b>7 (C) S6UMDITEITEN 6L

(), (d), (a) are wrong
(c), (d), (a) seuprarenau

Answer not known
e Qg flweiidena

25

B (1), ), (d) are wrong

(b), (¢), (d) seupreremau

(D) (a), (b), (d) are wrong

(a)? (b>7 (d> S6UDITEITEN 6L
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42. Orientation for an employee is conducted

@@ uatwurarpéstar Cpré@bhlere or usGsmell LulHS eremLig

BLESLILI(H6IG).
‘([() when he is new to organisation
S fipeiarsdng ydweurmi CambGumg

(B) when he is 5 years experienced
Slall 5 UL S@ILIeUNs @(mé@GhCung

(C) when he is 15 years experienced

Sja 15 el S@LalTs @mEE&nheung)
(D) when he retires

e guiey GumbCug)

(E) Answer not known
e Qg flweiideane
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43. Identify the internal source of recruitment.
U CaTiILllen 2 6T ApOSEMS L ITETLD STEmTELD.
(1) placement agencies

Ceuaned @UMILIL] (Lp&eIIT
(1) transfer
@L rHobd
(111) campus recruitment
cueTg L CarriiLy
(iv) promotion
usedl o wiay
(v) job fairs

Couver s@rsrl Saear

(A) (1) and (i1) only (B) (i11) and (iv) only

(1) wHmbd (A1) w Hb (111) wHmib (1v) wI Hb
«Zﬁ (i1) and (iv) only (D) (i11) and (v) only

(11) wHmbd AV) LI (111) wHmd (V) LI

(E) Answer not known
cenL Qg fwelldena
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44. From the given points, which is not a benefit of management by
exception (MBE)?
&Gy Qan@ssiiul L HOmbg, g Ndalawse apob Hiurssdear (MBE)
LIGLGIT <2{6D6L
(1) Saving time of management
Cuenameno Crrsang WEFILIOSSHS DI
(2) Better use of knowledge
<jdledler Smbgs LiweTLT(H
(3) Focus on major problem
wsHw rssemanie seuard Ceqsgioig)

(4) Employee disengagement
venflureri uenfl Baasi

(4) (1) only (B) (2) only
(1) @b (2) bW

(C) (3) only W) (4) only
(3) wr_@Hbd (4) L@

(E) Answer not known
clenL GsMwelldvene

45. Which of the following is not an example of financial incentive?
emeumalaralmieT ergl Bl sarssbgransuller o sryearTd jce ?

(A) perquisites (st job enrichment
@eL sTuLD vewfludlL cuerd

(C) profit sharing (D) co-partnership
@emu udliay o |6 snl L merfl

(E) Answer not known
clenL GsMwelldvene
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46. The classical approach was developed through three main streams.
They are
SletrflEse) DEIGUWPdD THS CLPETm (PSS SryantlEerTed o (HeurssuLl L g)?

47.

(A)
(B)

o

(D)

(E)

administrative theory, bureaucracy & economic gain

Bireurs Camun®, ifsmsgeud & QUTmETTSITY < GTUIkIESET
autocracy, bureaucracy & democracy

aCaisdlanyd, sifamsgeud & paprushd

scientific management, administrative theory & bureaucracy
<ifeflwed Cuerameno, Hiieurs Camiurh & sidsmrsgieuld

scientific management, autocracy & bureaucracy
<Mlelwer Cueraramw, aCaisdasryb & damsgeuld

Answer not known
cenL Qzfwelldena

Every subordinate should receive orders from and be accountable to
only one supervisor is

“‘@albeurm Epflae odsrilyn o ssreysamars Qup CeuarHib LHMID 6
Cupurieeiwmerilbd GG QurmiCuns Ceuem(Hb” ererLig,

(A)

(©

(E)

scalar chain (g) unity of command
SeradflLed Frhidledl SL_Le0eT ehmieno
centralization (D) unity of direction
LWLILHSSED Senguldlen ephmienLo

Answer not known
cenL Qzflwelldena
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48. Based on Metcalfe suggestion, the system manager prepared

two types of cards.

QL ard@sl  glorsgmariear iqliuamL e saflal  Guoorerisdr 6rbg
@ e eUESWLITET L L samerd swrilgge.

@
v

©

D)

(E)

White & blue

CleueTeneT i L 6T hmID ﬁ‘;w 9L L_S6T

Time & material

Crrb S|l enL e wHmib QUTHeT i anL_s6T
Labour & officer

Qamheomert UL geT HMID HH&TH L _&eT
Entry & exit

Bmpa| L &6 wHnibd CeuelCumib i s6r

Answer not known
e Qg flwelldeana

49. Because management is practised in the real world, management

theory should be
Bl 2 edléd Cooraman perLpapuilld @mmuustd, Coeoraraw Gsmump

(A)

B)
]
(D)

(E)

@mé&s Couar(Hib.
Implemented effectively
SpbuL eweu@ssLLL L g

Reviewed according to the situation
GpblenesE ehu wuumie) euwiulL g
Grounded in reality

WSTTESEMS Sl LIl wWngsd CasremL g

Understood in a proper manner
sflwurer wenpuied Lyflbg CQsmereriiiil g

Answer not known
e Qg ilweildeana
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50.

51.

1s a situation in which the whole is greater than its
parts.
CTETLIZ BT (P(PWLD g6 LiGdlsamer ol Quflsns @) (mé@LD
GpHlane.
(A) Espirit de corps (B) Motivation
podenerls LjewTi&s) 261865 S
w) Synergy (D) Unity of direction
Sl L THME @Ml QW& @S0
(E) Answer not known
cenL Qgfweldena
In the context of traditional marketing how does the concept of the

“4Ps” limit the relationship between customer and businesses?
umpbuflu shesliLHSsd  @Gpeld,  “4Ps” aTHn  HHSS
QUM EHMSWTETTHERSGD, cUamlGhGERsEGL Gl ulonar 2 el eTelemm)
sLHULOSSHDS 2

(A) It prioritizes product over customer satisfaction

@8 amgsoswurert HmudHeow A surfliysg — ereyfann
<jefl&dmg

(B) It focuses primarily on price, neglecting customers preferences
@g wsaremwLwrs leeuid Seuard OCFQSHSDg, euUTy&ESWTeTT
MlmLLkGmeT LUndsanilsdng

w) It assumes a one way communication model from business to
customer
@5 cuantlasSHedl(Bhg euTgdemswmarhda@, e el Csmiy wrdilew
Thsgs0sTaTS ng)

(D) It encourages deep customer engagement
@sal WDBS QUMgSESHUITETT FF(HLITL 6L 2618 &N BE g

(E) Answer not known
cdenL Qzfweldena
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52. The adoption of a customer-oriented marketing approach
emphasizes the creation of : Give appropriate answer.
QUTIGEENSWTETT  FTMHS FHSLILHSSHSH ASGPdDL  HnI&6aTeTeg)
Yemeumeuamalpen 2 (hurs@Geuans  eusdllymssdlng  sflwurer  ellenLanw
Caimh 05 [H&EsHe|b.
(A) genetic products that appeal to the mass product
Qurg shangs @, FTGEGD urgeurear swrfliysmer o (Heuré@&eaug

(B) short-term sales goals at the expense of customer satisfaction
aumgseswrert Smpldlseg OeoaulsEd @ndlu  sre  elhueamen
OEIGET N

(Q{ tailored solutions that meet the unique needs and preferences
of customers
aumgseswurerilenr gafsgeuwner Cgemeuser LHMID N (HLILIBIS®ET
s Qeuyd sefliul L Srejsamer

(D) high production volume to maximize profits at the cost of
quality
srSmE QUTBLUMSSTLD HHEG 2 HLSSH ACTESMET 2 (hELTHE6US6T
epeLD OTLSMS A STILG

(E) Answer not known
cenL Qg fwelldena
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53. A Dbusiness that focuses on maximizing customer satisfaction
through personalized services is most likely using
safluwemsslil L Caaneuser epld aulgdsasureri Smudawu idsfliiude
souard  QFdgHd @  euenlsd  Qu@bUTEDd  GeTeheuaTelHenD
LwerL (hSg1E ng

(A) the selling concept
puener &msgl

(B) the societal marketing concept
Feps FHaSLILHSSD H(HSI

(‘@6 the marketing concept
sHOSILHSSD HHSS)

(D) the production concept
2 Huss &[mHSS!

(E) Answer not known
e Qg flweiidana
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54. Match the following :

Yereumeiamalpenm ClUMmSEIs :

(a) Societal marketing concept

sPs HhsLILHESD SMHSS!

(b) Modern marketing concept

Beier sbanslLI(HSSH H(HSg)

(¢) Traditional marketing concept
umybUflu FhensliLhSS0 &(HSs)
(d) Relationship marketing concept

QaTLIiT FHensLILI(HSs0

@ (b (© (@
A 1 2 3
B 3 2 4
2 4 3
M 4 3 2

(E) Answer not known
e Ggflwelldene

R
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focus on customer
acquisition

QUIMIg &EN& WITEITIT
sWSLILHSHSMD  Heuarld
Qeqi5515@

focus on social
responsibility and ethics
Fepg QummitiL HMILD
Qpdpensaic Helad
Qegusgise

emphasis on short-term
sales

GnEwu llpueearuied

WP Hwsgalb 6t s

focus on building long-term
customer relationships

BTl ST GUMTg&EESWITETT
QamLifsemer 2 (HeuTdEeudled
SUATD CFISFIS6D



55.

56.

In marketing, the concept of a “brand” is closely related to :
FHMSLILOSSOD e Grramger &msg AemelmeuameupniL 6l CBHSSLTSS
QamryenLwig :

(A) The image a company projects through advertising
cllembLITD eped 6 Hlmieuad (pereneud@h GbLLb
(B) A product’s physical characteristics
e Qurmailer @uibGlwe LiewTL e
‘(ﬁ) A set of expectations and perceptions in the consumer mind
BI&TCauMT weardled erdTumTiLser whmb 2 ariejsater Ggm@ L
(D) The cost of manufacturing project
o HusdH S Lgdlen CFway
(E) Answer not known
cenL Qgfweldena

The concept of differentiation in marketing primarily aims at
achieving the following out comes
shansliL(pSsO®  CaupusSsed 6Tt  HMHSH  (PSETEOLWITS A6l (HD

cllenaresaer e euang Crréswrs Camear(Hererg
(A) Lowering production cost
2 HuSSH DFa|smer GHMDEHSHH

(9{ Gaining a competitive advantage
Cunliy perenwenw GlLmiged

(C) Reducing promotional expenses
cllerbLy QFe samers GanEHSH6

(D) Increasing market penetration
ghHeng 2ar(h(Heuame ilsMsse

(E) Answer not known

e Qg ilweiideana
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57.

58.

1s based on machine learning, helps
comprehensive database of customer profiles, identifying crucial

touch points and additional sales opportunities

YeTetlsamerud  gn(hHed

2 56|8ng|.

¥/
®)

(©

D)

(E)

Customer relationship management
QUMgSEWITTT 2 n6| GLoemeRTento

Sales management
apuenar Guerameno

Retail management

Soawern ellpuenar Gemameno
Management intelligence
Cuememrentn HierenTley

Answer not known
e Qg flwelidena

The theme underlying reciprocal buying is
LITELLIT GUITTEIGSE06T <iiqLILienL &(HLIGILIT(meT DG D.

(A)

(B)

(©

(V]

(E)

meta-marketing

QLT FHhansLiL(HS8IS50

event marketing

Blspe| sbosiu0s85

one to one marketing

ROHAUGES @HAT SHOSILESHSD
business to business marketing
cuantls5H @ euanfland shansliuOESSHISHD

Answer not known
cenL Qzflwelldena
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build a

QuBSr sHOV® gL WTES CETETL S, eUTqSMEUITETT &L
updw  elfleurenr  greysseatsans o (heumssalb, (WpsHwwbrar  Ggmiy
DUEET  GUTWLILSENET  <B|6HL W TETLD



59. reflects the sum of perceived tangible and intangible
benefits and costs to customers.

AL QUTGSMSWTETTH@R&G@E 2 emluBhib 2 mdumer  whmib

Qgatleubm Beranoser WHMID CFwe|safler sl (Hstsrarsmu rdudssng.

(A)  Belief B Value
BLOE&S s Y3 [N

(C) Segment (D) Demand
ey Coameau

(E) Answer not known
cenL Qgfweldena

60. The avenues for include areas of 1nnovation,
manufacturing, logistics, retailing and service.
saner cuflsefled Lgienw, 2 HuSH, sereurLmiger, Howeann allbHLianer
wHmb Csenel o darg.

(A) social marketing (\{) turbo marketing
Feps FHSLIL[HSSHED 9FCeus gHansIL(HSSHED
(C) event marketing (D) over marketing
Blaspe| FbansliL(HSS60 Blens ghens1U(HSSe0

(E) Answer not known
cenL Qgfweldena
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61. The marketing system is designed to serve for the
Fhanguller UL elIL, aUigeUenndsLIL[HeUS

@
)

©

(D)

(E)

Marketers needs
shanslILOSgILeuTsafler CsamolsE
Consumer needs
BsTCaunisaier Comalss
Supplier needs

sjeflliuecursefien Coameuss,
Government needs

9rflen Coamald

Answer not known
cenL Qzflweldena

62. How the marketing stage is also known as
FHaSLILOESHISH Hlenaw Cgd ereleumn Henp&HsIILHIEDE) ?

@
%
(©

D)

(E)

Production oriented stage
o HUSS &g Hlane
Consumer oriented stage
B&TCeunt gmibs Hlane
Sales oriented stage
puener grihs Hlane
Marketing oriented stage
shangullued Fmibg Hlane
Answer not known

clenL GsMwelldvene
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63. Goal of modern marketing is creation of satisfied
peier sbangullweder @eéE ererLg &@& Hwud ghubSgIb.

(A) retailers @'5 customers
Fmieentlsirser CUITIG &GS WITETITEHET

(C) competitors (D) producers
Curligwirerraer o HusHuwimeriaer

(E) Answer not known
cenL Qg flwelildena

64. Market includes both place and region in which buyers and sellers
are in free competition with one another
FHNG LG QUTBIGLIGUTSERD allDLcuTsEEmhd eheuGrrhLmmeur @Qeeisy
Curiguiled @MmS&D @L b wHMmID LiGdH @ ramenL b 2 drerL_sslwig)

Pyle (B) H.E. Mitchel

W
LI H.E. 8 Qgeéd

(C) dJevons (D) Harry L. Hansen
Lol anmifl ered Camesraar

(E) Answer not known
cenL Qgflwelidena
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65. “Marketing is the economic process by which goods and services are
exchanged and their values determined in terms of money” is given
by
shanslIL(OSSH eragl QumpLger womibd GCsmeusafler Lflbmhmbd jeubbler
wdULsET Lt alevasaier <gliumLuled Siroreissiiubn QurmeTTsmy
Qewepenn @D eTemmIs Fnblwiel

0 Duddy and Reizan (B) Hansen
Lig whmid Femer ALz

(C) Paul Mazur (D) Kotler
LIMG) L@ Cam_evim

(E) Answer not known
cenL Qgfwelldena

66. Independent individuals or organisations that directly help in the
free flow of goods and services between marketing organisations and
1ts markets.

FHMSILOESD  HNCUATRISEREGD ST  FHMSHEHEGD @ uded
Qumrmlger wHmb Coameusaier seoLwbHn @l LsSDE Corgwns o ga|b
surSer saflpUTsEr g Hlmeiarmhiser

(A) Potential customer
FTSSWIDTET G &HENSW TETIT
(B) Competitors
CuIm1q WITeTT& 6T
(C) Suppliers
QULDMIGLIGUT
(\125 Marketing intermediaries
FHSLILHSSD QL SSTSHTSHET

(E) Answer not known
cenL Qzflweldena
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67.

68.

Choose the wrong matches type. Which of the following is incorrectly
paired?
Qarhssiiul_(Hetardle seuprear Carsamasamer @earbd samh Clamds ?

(A) IDBI — Industrial Development Bank of India
IDBI - @pdw Qgmfe euerids eurud

(B) ICICI — Industrial Credit Investment Corporation of India
ICICI — @pdw Qsmifier sLem Qequsgid Hlpeuard

W) PLC — Program Loudness Control

PLC — flapsfl 551 s HLLOSSS

(D) HDFC — Housing Development Finance Corporation
HDFC — &5 @ cusd uewrd cupmi@d Hmeuard

(E) Answer not known

cenL Qgfwelildena

The National consumer disputes redressal commission only
entertain the complaints when the goods (or) services and
compensation value is more than 1In amounts.

Coflw merGeurt @Gop Siey yeawrwid, GQuUmmeTEdT jbeg Caameudsedr
wond @Qilh @sH@E Cuod @mbsTd LLHCL LsTTSMmETsS MW TEHD
e ubHH CFTansserte

(A) 10 lakhs (B) 20 lakhs
10 Qe grisar 20 Qe griser
(C) 501lakhs @ 100 lakhs
50 Qe smger 100 @eor gruger

(E) Answer not known
e Qg flwelideana
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69. 1s the process by which a firm approaches its customers
on one-to-one basis and markets its product directly to them.
Yemeu(malaraldMled e(m Blmieuard SETE GUMGEMSLTETTSEEMET RETMIHE 66
SlgtiumLuwier sandl sarg swurflienu Crrqwns sbansliLOSIHIeUE 6TH 2

(A) Mass marketing {Bﬁ Direct marketing
Quepsglrer spes LSS Gy spesiubss®

(C) Event marketing (D) Tele marketing
Blape| FhansliL(HSS6E0 QzreneCGus ghansLiLI(HSSHED

(E) Answer not known
cenL Qzflweldena

70. Which concept i1s situated between impression and click based
pricing, depending on pricing scheme employed for planting the viral
seed?

g Casmarens Sjenwliyb whmib Hefls oiqliuamwleonrear aleasear @eanL Gul
o drergl, ewaured eflens LT (Heugharear elenawsd Gameranguien gL udle ?

(A) Revenue based pricing
cu(pLOTET SjlgliLienuleorer afleneoullL e
(B) Cost per impression
STeUL_ - LIT- @ DLNG Tagewr

(C) Fixed cost pricing
Hlenaowimer eflened cdlusib

@ Viral lift - seed

uWIed Ol -&1

(E) Answer not known
cenL Qgfwelldena
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71.

Most direct marketers apply formula to select customers
according to last purchase, how much they spent, how many time
purchased, since becoming a customer.

GQupbUTeTEDT Coirig Gl H LI GO T TG T & 6T QU SENS WITETITEHEN 6T
CaimbOsOLILsSHE, GSIHTEDSL LTRSS DTTEET. @)g HevLfwns
cuUTmaISwWig, CTS 56 6T (Wpenm cummBISlwig) OHMILD QUG &HENG WITETITS

wrdlwSledlmbg ereueiere] e CFISTTHET erarUMmSL QUTMISSS).
W RFM (Recency, Frequency, Monetary Amount)
RFM (sfugdwig, oifiQeus, Leaw eme])

(B) CPM (Cost Per Mille)
CPM (Bl Qeaey)/er(pdg @ennisE Ceway

(C) CPA (Cost Per Action)
CPA (Qswgiss Qsway)
(D) CLV (Customer Lifetime Value)
CLV (aumg&emswimenit eumppmer wiL)
(E) Answer not known

clenL Qg flweildena
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72.  Match the following AT & T three prong approach :
Gereupd AT wpmid T epemy wpever Siami@a@pemwl QUTSSayD

(a) Direct tracking

Gy serTgTentlLiLy

(b) Qualitative research
STLDTET Y TTi&s)

(¢) Quantitative analysis

SHETQUETIT LIGLILMUIGY

(@ (b (©
@ 1 2 3
B 3 1 2
W 2 3 1
@ 2 1 3

(E) Answer not known
e Ggflwelldene

385 — Business Administration

1.

2.

3.

44

Measuring the change in number
that relate to sale/brand recognition
puemer g WyTaT Sm&syb
QarLiurer eramaated erdLBILD
LIHDSMS 2 eredll (HFed

Measuring the pure exposure that
the brand is getting

Gyrer GQumib gru Qesefliiuman
Sjerail (hged

Understanding the feelings that
the exposure provides to target
audience

QauafliLm® @)evd@ LMTeneULITETTS @&,
QULPEIEGLD 2 anreyseeTLl Lifibg Clamemeg)



73.

Match the following :
QuUTBSSIS

Ethical marketing concept and description.
Apdparn sHSILOSSD &HSG WOHMID eSlaTésLd.

(a) Transparency 1.
GeuailiLenL_ggemenLo

(b) Fairness 2.
Blumuib

(¢) Respect for privacy 3.

saflyfewssrear wMluTams

(d) Social responsibility 4.

FeLpglt Glummitiyy

@ (b @© (@
A) 2 1 4
B 3 4 1
C 4 3 2

o 4 1

(E) Answer not known
cllenL Ggflwsilcena

W H DN W

Using customer data without
explicit consent

QeuelllieLwmer  @ULS D @)D
QUM &ENSWITETT STeneULll LW (h&gIseD
Clearly stating all terms and
conditions of a promotion

@ efleTbUrSHen TS
dSaparmaaeruyd HlLbSeaTsameruLd
Qgefleumsds gnmige

Donating a percentage of profits to
environmental conservation
SEHMEFSPD LUMGISTULES OTUSS 6
&g,@ﬁg,(&,emg, ;F,e'b‘rQeasrreml_u_lrras QULPMIGHSH
Avoiding predatory pricing
targeting vulnerable groups
UTHESILLSnlq W G (pSSenar
@Qorssts  Csmar.  Csmarenariq&@Lb

clemaerwsd seilTiLg)
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74. The new consumer protection act introduced in India is
@pdwurelles yHw mesTGeurt urgsTILF FLD @B eUBHLSHD sSrer
Qamarr(h euyLiLIL L g,
(A) 1986 (B) 1996
(C) 2006 ) 2019

(E) Answer not known
cenL Qgfweldena

75. Consumer rights means the right to acquire the knowledge about
B&TGeurt o Menwaer ererug @smar upHu Sdleels CumeUSDHSTET
o fMenwerws &g
(A) right to seek redressal
uflsmyb CashHb 2 feno

(B) right to be informed
o fenwerw CsMelss

(Qﬁ right to consumer education

BTGt soalenw QuUpeugHSTET 2 MenLd

(D) right to provide quality product
sywrer Gummenar cupmkiGD 2 flenw

(E) Answer not known
e Qg flweildeana

385 — Business Administration 46



76. A Government policy crucial for shaping marketing practices in

77,

78.

regulated industries is
RUBIGUHSSLILIL L Qzmegefle FHanGLIL([HSSH60 BEL_(LPEDM&HEN 6T

auigeUaLILIFG® WEEwbTear Srammhss GETerans

(A) subsidy allocation (B) trade tariffs
wraflwubd @F&ESH QUTHSS HL_L GRTBIGET

(C) tax incentives ‘(ﬁ) environmental regulations
auifl FQIEMSSHET FEHNIFSHLPD NS ipapmaer

(E) Answer not known
cenL Qzflweldena

A company mails one or more product catalogues to selected persons
who have a high likelihood of placing an order is

@M Bloeuerd i dewuw  ofs  eurdiyerer  CaibOsOidsiur L
BUTS@HEE @) Aok sH@ Gopul L gswurfliy uliguedseamar
<A@ g

(A) indirect marketing (B) mass marketing
ED(PS FhenGLILI(HSSH6 Qeu@man ghensLliL(HSHe

(Qf catalogue marketing (D) event marketing
UL I WI6d FhangLiLI[HSSe Blapey FhansliL(hSSe

(E) Answer not known
cdenL Qzfweldena

Effective direct marketing belongings to good
Smer@ Corig sbansliLhissd Snhs aas Qarean( STorailssiiu@dng

(A) customer relationship customer database
QUMG&HENGWITETT 2 M6 QUM SENSWITOTT e SHHETLD
(C) customer knowledge (D) customer income
QUG HESWTETT 46y QUM SEGWITETIT GU(HLOTEGTLD

(E) Answer not known
cenL Qgfwelidena
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79. are specific measures to evaluate the efficiency and
effectiveness of an e-marketer’s operation.
@  Wer-shamsliuOdgueufer Ggwuouriger doer wHmD CFwuaSnaner
AU eughsTar GO L erei(h

(A) HR Index (B) Value
wefgeuer @GHuIH ULy

(Q)’ Performance metrics (D) Profit
Qewe e ieraiHis6r @eruibd

(E) Answer not known
cenL Qgfweldena

80. The future of direct marketing in India depends on the following :
@ndwureles  Cmrg  shasliLbhssder  edlisreob  Gerelmeuamelheans
FTMHGICTETS
(1) Reaching out to non-metro/non-urban markets

QL Crm @ers / BSTLDLD HOOTH FHMSHMET S ENL_HE
(11) Enhancing the credibility of the offer

FQMSSET 6T HOLIGSSemanna ! GobLI(HSEIS60
(i11) Wider use of debit and credit cards

LIGmT <iLanl_ HMILD SL6T L enLgefler Lighg Liwerm()
(iv) Emergence of specialised database firms

fpiiy sre|sser Blneuarhsater CasmhHmd

(A) (1) and (i1) only (B) (1), (11) and (ii1) only

(1) wHmibd (11) w Hb (1), A1) wHmb (111) wIHD
(C) (), (111) and (iv) only (ﬁ) (1), (11), (111) and (iv)

(1), (111) wHmib (V) LI (1), (1), (i11) womybd (1)

(E) Answer not known
cdenL Qzfweldena

385 — Business Administration 48



81.

82.

The state consumer disputes redressal commission can entertain
complaints when the goods (or) service and compensation value is
between

wrble B&TGeuTT Gmpaer Sie| amamwd CuTmLsar oog Crameuser

wHnID @USE WY ereualeTe] @BHSTL LSTISMET BLSS (WPlgLLd

(A)

(©

(E)

(A)

(©

D)

()

10 lakhs to 20 lakhs (B) 20 lakhs to 50 lakhs
10 (PFL 20 L &hl&eT 20 (IpFe 50 QL &HIGET
10 lakhs to 100 lakhs (\Df 20 lakhs to 100 lakhs
10 (P& 100 L FHmIGET 20 (pHe 100 L FmhiGeT

Answer not known
cenL Qzflweldena

1s the primary focus of neo marketing.
BCwm wri&Cls g hidler (pseTend seueD.

emphasing traditional advertising channels like TV and radio

QarenessT & wHmb  erGermed CGumrerp umgpbuflw  eSleTbuiy
Coamersamar cUgILILI(hdsISed

creating value through personalised and consumer centre
approach

safluwermssiiu’ L wHnb HsTGCTT bW Sam@GEpemuiler epeLd
LU 2 (HEUTEEHS6D

increasing market share by lowering product prices
Qummlsafler  cllemenws  (GOOLULFET  ePOL  FHOSL  LIBIMS

SFafiiug

promoting products exclusively through celebrity
endorsements
Gruenseaier  eligadgdr epod  WrsHCuswrs  gsuriliygseer
2618 &6 S

Answer not known
clenL GsMwelldvene
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83. The device which brings together many catalogue companies to
create a new searchable database of products for buyers is called
aumkiguUeunseEpsstar  swumiliyseflear yfu CoLssmipuw  sreyssarsans
2 (HeUMGS LI LILIquied Hlmieuamhisamer eeTdlenantdH@d e(h FTSeLd

(\96 catalogue aggregator (B) e-catalogue
CalLems &MGaHL LT WOl6T LIl 1g uwied

(C) ERP (D) community building
2,19 (ERP) Sbw,af g 1961

(E) Answer not known
e Qg ilweildena

84. involves the use of the telephone and call centres to
attract prospects, sell to existing customers and provide service by
taking orders and answering questions.
saeuMEMSmL FTLILSHEL, SHELTFIETET QTSNS WTaTTS@hd@, 6lhLeneT
QelieugH@Gh, YT Tsmer a(HEHE Qameareuger epapd GCadaralls@ns@ L
Sjaflliugen epapd GCameuamw alphiGasH &b sranGus wHmID ey
@ WBIGMETL LwWaTUhSglelans 2 drarl&&lwg)

(A) telesales (B) telecoverage
QLaCgevev QLaflseuCrysy

(C) teleprospecting @5 telemarketing
QLedltigmevClugig i QLeSlomT&6laL g m

(E) Answer not known
e Qg ilweildeana
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85.

86.

has become a commercial activity causing so many
harmful effects.
v Shg deaels@d  caaraysamer  ghuBSHD  cuenfls
BL6llg&Eenswns wrHledl L g).

(A) organic farming
@uphens efleugmwild
@5 food adulteration
2 e SELILIL LD
(C) recycling
LNIFLPHE
(D) renewable energy production
LgIU9855568 erflesd o HusH

(E) Answer not known
e Qg flweiideana

objective is the idea of promotion is to influence,
stimulate, maintain and create demand for a product.
Qumrmeiler Caameud@ CFoeainsE CFqsgsIs®D, GramOgen, UFTLMssd WwHmID
o (hunsGge ety  elpueer  CGuoburlighsrer  Guirgener
CrrésmE@Lb.

(A) specific (B) communication
(G [N QgL

@6 demand (D) supply
Coenau QULPMBISED

(E) Answer not known
e Qg ilweildeana

51 385 — Business Administration
[Turn over



87. The marketer conducts the surveys covering the entire market is

known as
sHASLILOSIHILGUT (P FHSOWWD 2 eTaTL &GSl U6 SmeT  BHLSIHID
Cgwe eTeTm AMPEHLILHE MG

@6 census survey
&&56T OgTens samsbls(liL <Uia)
(B) sampling survey
rSf U6y
(C) market research
FHEDS 2oy
(D) consumer survey
BISTGaUT <6

(E) Answer not known
e Qg ilwsiidana
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88.

Arrange the procedure generally followed in marketing research
process.

shang < rmLEs CFwdurigd Qumrgerst WearubHDLULHL Bl (LPERHENL
auflesliLbhsgs

1.

2.

(A)

\(2)
(E)

Defining the problem
Gr&genameni cuenTLMISS6

Deciding source of information

H56UD PG STorafllsse

Deciding information needed

Coameuwiman ssalamed Someissd

Preparation of the report

SPlsamns swmilsse

Tabulation, analysis and interpretation of data

STeSMeT i LeuamanTliIL(hSgIs6e0, U@GLiumie| Gsuge womb eflerssid

2Aeilgged

Deciding research methods

<Y rmiES wpevperw Sroreafllssd
1,2,3,4,5,6 B) 1,3,2,5,4,6
1,3,2,6,5,4 D) 1,2,3,5,6,4

Answer not known
e Qg flweiidena
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89. Goodwill, favourable reaction, donations, and hidden potential
future buyers are few of responses which company expects from

BOHEAUWT, sTgswrer erlrellameanser, BearbsTenl e WOMID MBS (HEHEHLD
srgFwinrer  edliare eumki@uelisdar Cumearm Se udldsamer Hlmieuerd

QL LO(mBE eTdlTurTéSng).

(A) customers (B) intermediaries
CUITIG &GN WLITETTSET QnL_SFTSHTEHET
(C) competitors @ public
Curliq wireTraeT QuTg Ww&seT

(E) Answer not known
cdenL Qgfwelildena

90. In a competitive market where few large sellers who compete for a
larger market share is known as
“@m Curily sbns FHo Quilu elpumearuimerisermed eUMEILHESSILHILD
Curgl, <euirser Cuflu  sbagst umdpsrs CumiiguilBhdprrser”, =g
@eueurm Sm&sLILIHS DS

(A) perfect competition (B) monopoly
Blevmeys Guimig safl 2 flenwo

(Of oligopoly (D) monopolistic competition
S eflpuearimer Fhens wpomiflepors Cumiig

(E) Answer not known
e Qg ilweildeana
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91.

92.

Which one of the following statements best characteristics

marketing research ?

@dle erbg QeTHEpri shangullwd ITlESHsEE SESuns Qme@h ?

(A) Research is a continuous process providing a constant flow of
information
QrmiEsl ererug @ Garii Hlapey @sarme Blapw sflurer sseaid
feL 5515 CsmaTiy (HEHE@HLD

(B) Research conducted on special project basis
<ImES BLSsLILBeug @@ UL smSSTe|EmeT eTarGel WL (HID

(C) Research is performed when specific information is required
< prmiES Lulpmieils@d Curg iger pp Barl sseumeds CETETLSTs
AIGEGE

\(/f)) Research is the basic for making informed marketing decisions.

QITUES] @B Sgliuml (pigesamer fhiss GCsameuliu®b m HAnbs
STyewilm@Lb

(E) Answer not known
clenL Qgfweldena

The following is not a part of the microenvironment of a company.
Gemeu(muemey e Hlimieuarsdler mieawrentu @paler e LGHums @dama

(A) Suppliers (B) Competitors
GULPMBI G LIGUIT CuTLIq WITeTTa6T
@ Government (D) Customers
S| TETRIGLD QMg &EN & WITEITITE 6T

(E) Answer not known
cenL Qzflwelldena
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93. The concept of “Marketing Mix” was developed by
FHMSLILOESH Sveneuullen HHGams 2 (heuTdhd waeurT

(A) Philip Kotler
el Gasri_evir

@f N.H. Borden
N.H. Gunmrewr

(E) Answer not known
cenL Qg flueildena

(B) Stapleton

v GG emL_ebr
(D) Albert W. Emery
<peoum W. erQuwifl

94. Some companies keep the prices of their new products very high.

They are said to be following

strategy.

foo flpeiemmser smser UHw swuriiyseier aleveamw wWe Ndsors

ausH(msHlarper erenm FapliLOEDE

(\é({ Skimming

L&D LOIm

(C) Competitive
Curmiig

(E) Answer not known
cenL Qzflweldena

o sHlenwits Werupmidlerpei.
(B) Penetration

261 (h) (16U 6D

(D) Promotional pricing
sarg &6l elleney Hlremruwild

95. Public is a constituent of the following
QuTg &ESEET eTerLg) LeTalheuameuDHled e(h DBISLOTELD

(A) environmental scanning
FHMEFS P evCaeflns

@f micro environment
W&ECTT @G Lped

(E) Answer not known
cllenL Qg flweildena
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(B) macro environment
Cu&Crm @ Lped

(D) global environment
2_EHETTENIW @G LP6b



96.

97.

is the process of gathering information about a
company’s environment.
ereigl @ Blmieuangdler @G Garifurear ssaldsmers CasMe@b
QewdpenuIm@Lb.

(A) Climatic factors (B) Climatic scanning
sTeblaned &mrentlsar sreblane evCaefin

(C) Environmental analyzing (\175 Environmental scanning
FEHMESPD LiGLUTLaEY SEHMES PO evCaHef s

(E) Answer not known
cenL Qgfweldena

If we want to select a sample of 20 students from 160 students,
under this method kthitem is picked up from the sample frame and k

18 (sample interval).
160 wrewelsear Carar._ dsransullel(mhg 20 WIETEITSMET LSHFmM CLPELD
CaimbsHss Csameuwnar Lg&EFmMm @en_Geuall ereucieme,?

A 10 (B) 9
W) 8 D) 11

(E) Answer not known
e Qg flweiidena
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98. Match the following macro environment concepts :
Gemeu(md CsGrm @Gd SmEgisasments QUTHESe WD :

(a) Demographic environment 1.

D&ESHETES TS @5 Lped

(b) Economic environment 2.
QUITRETTSITT @Lped

(¢) Technological environment 3.

QFTLHIOEIL LI @ Lped

(d) Political environment 4,

STEWD @ Lped

@ (b (@ (@
W 4 1 2
® 1 3 4
© 2 3 1
D 4 2 1

(E) Answer not known
clenL Qzfweldena

W B~ DN W
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It affects the success of
business org as well as its
success

@sl cuaniles jenwLliler GleubHmlenwiLs
undladngl. 216z Cured Siger
QeupPlevwuyd LrdsSmgl

It creates opportunities and
threats in market

@8 sHenSUld GUTIILILISEETU|LD
SIFFMSSHOSMETLLD 2 (HeUTEHGHH DI
It consists of factors related to
management of public affairs
and their business

@g Oung eleusTrhiger WLOHMID
Sjeuisaten euatlasamg blireudlliLg)
QsmLfrurer sryanflsamerd
Csmarr(heTeng

It is the study of population
characteristics

@5 L&ESETOFTMS LTLSET LHOIw
6| SSID



99. Identify the odd one out in a product level
swmfliy fleveudléd QUTBBSTS QETND ML ITETLD &TEwT6 LD

(A) core benefit
PSS W BeTenLo

(C) augmented product
Cubu@sstiul L gumfliy

(E) Answer not known
cenL Qgflweldena

(B) basic product
Sigliten gwimfliiy

@5 brand name

auenilall Quwir

100. is an act of designing the company’s offering and image
to occupy a distinctive place in the target market’s mind.

QLI

(A) segmentation
Aifley

Q(Zf positioning
Hevablnssisd

(E) Answer not known
cenL Qg flwelldena

shangseflean  eardle @ safllsgeunrar QL sms USSTOES
Binieuengdler sQians LHMID 2 (HeUGS ellgeland@Hh e

.
(B) targeting
QLY

(D) planning
SOl ed

101. The research which is exploring new facts through the study of past

1s called

GBS TSNS ATTUIGISE PO LSl 2 Grandsamer <,Fmub <, rmissenw

GTET M LP&SLILI(HILD.
(A) Philosophical research
sogIeL ey
@6 Historical research
QUTOTHN U6

(E) Answer not known
clenL GsMwelldvene

59

(B) Mythological research
e <plie]

(D) Foundational research
SllglIUenL. U16)]
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102. Research is a as it involves a set of basic predefined
standard procedure involving systematic collection, analysis and
interpretation of data.

SQTTUIES eTETLIE 6(I G, gharafler @g sreysailer wpenmwimer

Ceafliiy, ugLuTie), LHMD laTésbd PHweuhen 2 dTeTSHlL DjgliLien
e eueuUmISsSILL L Hlaveowirer Ggwedpenpuier Qgm@LlieanL o eerL &g

(A) Social process (33 Scientific process
geps QFwedpanm Siflellud Gewdpenm

(C) Collective process (D) Psychological process
gl (h CFwdwpenm 2 arellwed QEwdpenm

(E) Answer not known
cdenL Qgfwelildena

103. means to put a fence around it, to separate it by a
careful distinction from like questions found in related situation of
need.

crarLgl amgE &M Ceued @Heug woHmibd Csmes Ggmrumer
Caerallasear CumermeudMedl(ppbg seuarors Coumubssi Wfliing e,@Lb.

‘([() Problems (B) Review
Urseemanser T3 W, ST

(C) Research (D) Reward
< TTLIFS Qeu@d)

(E) Answer not known
cenL Qgfwelldena
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104. The main aim of 1s to find out the truth which is

hidden and which has not been discovered as yet.
@gleuey  sETOWgsslLLTS,  LDSSILULL 2 agrmwauds  sarheauCs

105.

(A)

v

(E)

Wp&Hw Crrésibd.

Analysis (B) Study
L@GLUUTLUG] Liig L1
Research (D) Survey

< TTLIFS saé06ls(H UL

Answer not known
e Qg ilweildeana

Identify the statement that are true with regard to data analysis.
sre U@Lumleyds@ Qariiyew ereummbd sapniseics 2 arennwimaranel
CTENGEU 6T <B|6HL_WIMTETLD &ITEsoT.

L.

IT.

I11.

IV.

Measures of central tendency help in locating the centre of a
relative frequency distribution.

Qarifyerw  fiCeiar aNfCwunssdler  @mbwsms seaTLMHeoudld
aWICUTSSl6 BL 6l HNSSET 2 56 |Hlerner.

Mode refers to the middle value in a distribution.

Lwerpenm ererg) e edBlCwnssdler BHSST LIS GDHEEGLD
Median is a positional average.

@aeLHlene ereLigl e(h Hleve Fymel

Standard deviation measures the direction of variation.
srhlena eflevged wmmLT iger SHengenwl ojaredl(Hibd

(\3({ I and III are true

(B)

©

D)

(E)

I wpmid IIT o ewrenio
IT and III are true
IT-b whmw HI-b o aGrewwrearama

I, IT and IV are true

L IT wpmid IV 2 @revwwrerene
II and IV are true

IT wpmd IV o arenowinerene

Answer not known
cenL Qgflwelldena
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106. If the Regression equation of Y on X is Y=2+3X and X on Y is
X =4-2Y then the correlation coefficient between X and Y is

X Wer Bg Y Wer Qeraflementiiy swerun® Y =2+3X, Y Wer 85 X Qe
soaur X =4-2Y aafle, X wopnd Y && QeLCuurer §ssbLbSE

@GOUTBSLD GTGITEIT ?
A 0.6 (B) 0.8
© 0.9 W) 1

(E) Answer not known
e Qg ilweildeana
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107.

108.

109.

The following is not a measure of central tendency?
Qereu(meuaraumiled erg evwiCUTESen araih <6 ?

(A) Mode \aé) Range
(e menLo GUILDL

(C) Mean (D) Median
@aenL_blene S|ETLOLD

(E) Answer not known
cenL Qgfwelldena

Systematic sampling comes under the
wepwrer wrdlfl Qser S eumdng

@(5 Probability sampling (B) Non-probability sampling
Bl&pssa wrgl H&Dps56| eers TS
(C) Judgmental sampling (D) Snow-ball sampling
Sty wrdf vefl-ubg il

(E) Answer not known
cenL Qgfweldena

Econometric and statistical tools for analyzing an individual’s
choices 1s

e seaflpufler Csrejsamer LEGUUTLe OFueusharar QUT@meTTSTY HMID
erefl eleuy &(mellser eremig,

Qé(f Decision theory (B) Dividend theory
e GCamium( reygsrens Camium
(C) Research (D) Reporting
<}, a SN smsul (Hse

(E) Answer not known
cenL Qg flwelldena
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110. Match the following :
ECpujereToumenm QUTmHESIS

(a) TAT 1.
TAT

(b) CATI 2.
CATI

(c) Probing 3.
<26

(d) Audit 4.
Sentl&ens

@ (b @© (@@
& 4 1 2
® 4 1 3
© 1 2 3
@ 2 3 4

(E) Answer not known
cenL Qg fwelldena

o DN W

385 — Business Administration

Telephonic interview
QzreneCGus) Critsmenred
Personal interview
saiuul L Cpramemmed
Observation
seuaflEse

Projective techniques
sewflliL] BIL LD

64



111.

112.

system is responsible for the online management of
product information and content.

swumfliiy sseudd LHMID 2 draTLdss5Slen D emanaver HlifeurssHn s
Sy QurmrinmELb.

@6 Content Management System (CMS)

o dreT_&5 Guoararan iewliy (CMS)

(B) Payment Gateway
SLU_Lewr Blenpeumuldled

(C) Customer Relationship Management
amgsaswurert 2 pey Cuerarew (CRM)

(D) Supply Chain Management
ARCws smdel Cuerarew (SCM)

(E) Answer not known
e Qg ilweiideana

aspect of web strategy focuses in ensuring that a

website performs efficiently under varying levels of traffic
@aeearw  epGamuimuigdlen Sbebd  wGam  Sereflevmer
Curs@eursdear S gh Qearwugerd SHpowvwrs GeuduBems o mdb
Qewicudler souarnd LFsgSng.
(A) Website aesthetics
@ emerTISET 4LpSlwIcd
(\B$ Performance optimization and load testing
Qewddper Cara|wperm LHHID & Carsamer
(C) Increasing the number of web pages
@aearw Lisshisailen eramanilsmaEamu idsiMsseh
(D) Expanding the range of product offered
aupmslLGb swurfliiygsefler eugbeanu ellflejuOEgise

(E) Answer not known
e Ggflwelldeane

65 385 — Business Administration
[Turn over



113. Which refers to all forms of human expression that can be put into a
tangible medium such as text, DVDs CDs or any digital media?
udey, ey, Flig oz Coum by gl L o sb Guremm o miduimer
oarL E55D MeUSHETnlG L AATSFH euamswutar weflg GeueflliLT®Esameruyb

GSHUug 61512

(A) Transaction provider (@6 Content provider
urﬂ@_lr'rg,g,m@‘r GULDTRIGBIT 2 GTETL&& QULMIEGHBIT

(C) Service provider (D) Community provider
Coeneu aupmBIGBIT FOPS QULPTEIGBIT

(E) Answer not known
cenL Qgflwelidena

114. In e-commerce, which one is the major challenges of B2C
B2C Weranagy cuiigsssden (psHu Feumdser reey
(A) Supplier — oriented e-market place
QUPBIGUUT &MTHg LleTaram shang @)L D
(B) Vertical and horizontal e-market place
Qem@sg LHOID SevL Ll L 6T shang @)L b
@'f Building customer legality
QUG SSWTETT ll&FeUTFSEMNS 2 (HoUTEHEHS6D
(D) Buyer — oriented e-market place
QUTTEIGLIGUTT &MTThS Lilem-ghens @)L LD

(E) Answer not known
cenL Qgflweldena
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115.

116.

Online retail stores often called
Seremer Fooen elpumer L gem GLHDLTILD GTGOT)
Snp&sLILHSl e

(M E-Tailers

@-fowean cflbHLeerimeriser
(B) Brick-Mortar Stores

Cemiged wHmID GCIL LT SenLseT
(C) Wholesalers

QrEE 6dlMHLUEHETW TETTSET

(D) Retailers
MBI CursevSTa6T

(E) Answer not known
e Qg ilweiidana

function in e-commerce involves the automation of

product listings, pricing and inventory updates across multiple sales
channels.

e cuentlasdled Qeweur® ue elpuemer Carewsaie swmfliiy
LI 1q WIS ET, efenav 1Bl rewTwiLb LOHMmILD FI&S, ygitiysefler
el @GUOSIIeUmS 2 6TeTL &Sl wig).

(A) Supply Chain Management (SCM)
AHCwrs smdal Cuerareawn (SCM)

(B) Payment Processing
uend CFQISgHIFH CFLIOTESD

(C) Customer Relationship Management (CRM)

QUM SEEHWITETT 2 ne| G TerTeno

(\D/) Inventory Management System
&ré5@ CeOreamend el

(E) Answer not known
e Qg ilweildeana
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117. In partial e-commerce includes a mix of digital and
physical dimensions.
UGS Weararan elisss @ossipen  WwOHmID  LpHlene

U LD TeRT IS 6T 60T SeVEn6L <L _TBIEGLD.

(A)

(©

(E)

Product (B) Delivery agent

2 HugdHluded MBICwrs apseufluden
Customization QD/) Process
S&fLILWLTTESSS 6 Qeuorssssle

Answer not known
cenL Qgfweldena

118. The primary role of an electronic payment system in e-commerce

Bemeram euantlasder Wenamram GCeudu@BSHD wevpuller sl  Lkig

GTGOTLI]

(A)
(B)

1)

D)

()

To facilitate business to business transactions
cuallss815@ - auails ufleurssmargsamer erallsTs@GagHaTang
To provide customer support services

QUG SSHWTETT AH5T6| CFMEUSMET GULPMHIESE

To enable sure and efficient transactions between consumers
and merchants

B&sTCaurt wHmb eamisisafilenCw LrgsTOUTET WHMID Hpenwre
ufleissamarsamer GFLDLI(HSSI%He0

To host online websites for businesses
QUG HBIGEHSHTET Y ETEVET CLMEDSHETHRIHENET BLS5IH6

Answer not known
e Ggflweldene
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119.

120.

is not a key feature of E-commerce platforms.
Yemeumeuameupdled erg) e cuantle sarhisaflern (psHur bFD e ?

(A) Secure payment gateways
UTGISTULITET &1L auT @ngmrru_(ﬂebasm

(B) Content management system
2 dTeTL &% GCLETETEnLd HenLoLiL]

(C) Shopping cart functionality
agriidn sri Qgwdum@
(ﬁ) E-mail marketing automation
lememepger shangliL(OES0 Sraflwnidl (penmullefe

(E) Answer not known
cenL Qgflwelldena

A E-Commerce function is essential for managing and analysing
customer interactions and data is

umgSeswmert QsTLTL&eT wHmb greves HireudlliughH@h UGLUTUaY
QelieugH@Gh eThg @ -sTren QFwdumh eudlubd?

(\é(f Customer Relationship Management (CRM)

aumg senswreri 2 pay Cueraren (CRM)
(B) Inventory Management
F7&@ Gemeamento
(C) Financial Accounting
HlE senrédlwied
(D) Human Resource Management (HRM)
aflg euer G merreno

(E) Answer not known
clenL Qzflweldena
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121. A function of E-Commerce involves attracting and retaining
customers through various online strategies is
LOGeun YT 2 GHEET PO CUTIYSMSWTETTENET FTEHE SHHMEUSHIE
Qareteuans FF-smoiedler CFweUTH eremer ?

(A) Order management (B) Logistics
< Goevmesrento SETGL TL_MBIGET

@ Digital marketing (D) Customer support
Wereram Liflourssen e QUG EMSWTETT 576

(E) Answer not known
cenL Qzflweldena

122. function of E-Commerce is focused on managing digital
transactions and order fulfillment.

gl Le uflaurssemansaer Hlieudlgser LOMID <@TLT LTsdH CFueudled
r-amoiellen erhg Gewueun() seuarbd Ceassdng ?
(A) Customer Relationship Management
cumgSenswert 2 me| Garemento
(B) Supply Chain Management
ABCwrs shdlell Cuemameano
@ Order Processing
<ML CFLOTSSHD
(D) Digital Marketing
98l Led LomTéGlsL g b
(E) Answer not known
e Ggflwelldeane
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123. Why data integration is a critical component of information

management in ERP systems?

ERP s@wvuysaier sseud Cuoerameawudea wpwsdwu omswons  srej

QR(HBIEIHERTLIL| 6T 2 GTemg) ?

(A)

(B)

D)

()

It ensures that data is manually entered into each system
albeurm bbb sre| eswapwurs 2 defllliubhems @
2 Ml Qelidlpg

It prevents the use of real time data

8a Blsp Cprs syl uuaLGsgu®ss 058D

It allows for seamless sharing and utilization across different
functional areas

@ voteupy OCewour’® ugdseld seoLwdy vdliey wLHHID
SHaIOSMET LWeTU(OSS &S ng

It 1solates data to avoid overlap between departments

Qg sopsEns® QoL Cu gL e erTod QBés grame
safleroliLbEgi8pg)

Answer not known

clenL Qzfweldena

71 385 — Business Administration
[Turn over



124. The following person or employees is NOT a primary stake holder in

e-Governance
Gemeu(meuaralbdled e i, @menoudldd (PSEmend LIBIGSTTT HDOTS6lS6TLIZ

(A) Government Agencies
S|y HlmeaThISET
(B) Citizens

(&g LD&GET
(C) Private Sector
ST glenm

(Jlﬂ Only Government employees
Siy& 26rlWT&ET WL (HILD

(E) Answer not known
e Qg flweiideana
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125. A database that stores current and historical data of potential
interest to decision makers throughout the company is

Blmieuard wppeugib (PigGeuBliLeUTEHERsE < Tauperer $HCLTMSW WLHMILD
aurmhms srenel CHOE@GD @(h ST S5H6TD

126.

(A)

©

(1)

Data Server (B) DBMS

&re| Cemaiwsd Sr6e|seT GCLEOTETELD el
Data Storage Systems ‘(ﬂ) Data Warehouse

sre| CaILIL el gEeT Sr6] FLniE

Answer not known
e Qg flwelildana

1s a primary key in a database.

(B)

(©)

D)

()

S BTOISFTESD R gL eilas.

An attribute that uniquely identifies a record
Q@ LSlae saflsgIeInTs e WTeThSTL (b L6
An attribute that can have duplicate values
B& LIS ClETesTL LT

An attribute used to link tables

S L UGS 6T @Q)eneanTdd LWL (hSSLLHILD LG
An attribute that is always optional

eraGuimg b ef(HLILILDTET LIGHTL

Answer not known
e Ggflweldeane
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127. 1s a key characteristic of an international information
system.
crarLgl e FTauGss 561 Danwliber (WP Elu LT @ D.

(A) Localized software
2 _GTeemhToWDT&ESILL L GloerummeT

\(é) Global standardization
2 asarmallw STLLBSS6E
(C) Single currency
@DEnMm HTETUILD

(D) National compliance
Caélw o L aLilgsand

(E) Answer not known
e Qg ilweildena

128. is a key component of Knowledge Management
Systems (KMS).
<iMley Cuerarenn siemwliysaiea WwadHwu smsorgh (KMS).

(A) Data Warehousing

sreis AsmEuy
(B) Data Mining

810 S ST
(O{ Knowledge Repositories

iMle] CailindL_riger

(D) Business Process Reengineering
cuenlls Gawdwpan WwoHFTeLoLL

(E) Answer not known
e Qg flwelidena
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129. The one used for academic testing is

el gmihs Camgemarse LweTtumeg)

(A)

2

()

MICR (B) OCR
MOR (D) POS

Answer not known
cenL Qzflwelldena

130. A Supply Chain Management (SCM) system in (MIS) is not used

for?

MIS&» @m OHCums sndd  Coeorgmew  (SCM) ooy

ereu(meuamalddled LiweTU RS elldane ?

@
(B)
%
(D)

()

Optimizing shipping and logistics

ghmind wHmb SereurLkisamer CbLHSSIHe

Tracking inventing levels

FEHE) S| 6TEUSEMET &6 TemflEHS

Managing customer relationship

QUM SSWTETT 2 pajseaer HliTeudlgse

Planning production based on demand forecasts

Coameu pemardlaiitiGen g liLienL il 2 HusHerw Hi L L8lHse

Answer not known
e Ggflwelldens

131. A mistake committed in book-keeping
Lsssb Cuanieudld CFiig seaim

(A)

©

()

Wrong entry (B) Commission error
sauprer Ligle s henLp
Omission error w) Error

UL Yenip Genip

Answer not known
e Qg flwelldeana
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132. The original entries are entered in

9IF6 2 eTet(H&eT & 2 arefliLBdng).

(A) Ledger (BS Journal
CuGr® G NIENG

(C) 'Trail Balance (D) Balance Sheet
Gmuumiey Gouublaas @bliy

(E) Answer not known
cenL Qg flwelildena

133. Purchase return book records
Qamarpse udle| Epaimaiareupdled erdléd LFwriL@Ld
(A) Cash purchase
Qyrés CEmeT(pgHed
(B) Credit sales
L6 eNhLener
(C) Return of sold goods
b Qumrpener HmbLriGLmIFeD

@ Return of goods purchased on credit
cumaidl Qummener S SieniiL|ge

(E) Answer not known
e Qg flwelidena
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134. When the credit side of the trial balance exceeds the debit total,
difference will be

@@ouurie) sarsdd eure|ll UssbD, udm USsESHE 6l FlsTearme,
MsHursseamns

135.

¥
®)
©
)

()

Debited to the Suspense Account
SAMLEF Sardsans LHn UHES Ceuer(Hbd
Credited to the Suspense Account
AMDSF SaTEMS UTe| Lbhds Ceuam(hid
Debited to the Miscellaneous Account
@578 samsams LHm LBSS CeuamHbd
Credited to the Miscellaneous Account
@578 sasams eure| Lihss Colam(hib

Answer not known
e Ggflweldene

How should an auditor approach understanding a computerized
accounting system?

R safldamswurert saflalbwbrésliul L sarsdud panulenar ereuemm)
YfpgCamearer Couem(Hib ?

(A)

W

©
D)

(E)

By relying solely on user manuals

vwenrds esGuBsamer LI (HIGL BLOLGUSET pLHGLD

By examining the system documentation, work flows and
conducting interviews with IT staff and users

savflal euarmser uailuurUesd womd IT eafuiser whHob
LI W GOOT 1T &5 (@1 LG0T @Er'ra;rram‘reb BL_SHIUSEI ELPEILD

By using financial statement analysis only

Bldbleney oidlsens LiGLUme) epeLd

By comparing the system with competitor’s systems
Cumliquireriseflen enioliL|geEnL e saflalanut el (Hleuser epeLd

Answer not known
e Ggflwelldeane
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136. focuses on evaluating the effectiveness and efficiency
of an organization’s operations.

em BHneaasdar  Qruour@hsefler Cswddper wHMILD
Qewedperar wHUGHuSD seuarnd CFassSng ?

(A) Financial Audit (B) Compliance Audit
Hlg sanflsans Qass Fanflsams

(@){ Operational Audit (D) Information System Audit
Qeweur’ () sailsamns 556160 LIl gEalld seantlsEms

(E) Answer not known
cenL Qgfwelldena

1317. best describes a contingent liability.

Yemeupeuamaupdled ergl sHGFwLL GuTpienu Apliuns eleuf&Eng.

(A) A liability that is recognized and recorded on the balance sheet

@muybleoos @ilude omésfissiul @ udey CEuwliulL e
QuimmiLiy

@6 A potential liability that depends on the outcome of a future
event
adlisme Blapaier (wpigameils Qummss rsdlwbrer Cummii
(C) A liability that has already been settled and paid
ghsarGeu SissliLi () Ceaussriuc L e Gummiiiy
(D) A lLiability that is guaranteed by a third party
epeTDTD STLEETTTED 2 $5raimsd SHeflsslu@Ein Clummiliy

(E) Answer not known
clenL Qzfweldena
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138. Match the correct meaning to the items of trading account
UTHSE saTsElen 2 (HLLGEEREE FHUTaT ATESEMS CLMBHESSHISHED.
(a) This item is usually shown 1. Purchase return
as the first item
@nBs 2 (Hliulg Qurgeurs (pse Qamarpged SHmriub
o (HUILIQ WIS &ML LIL(HID

(b) It shows the gross amount 2.  Opening stock
of buying saleable goods
@g dApasaniqwl CUmmHETSMmeT QsT_&8& Fr&l (LY
UG CbrEs Samemeld &TL_(HEHDG

(¢) It showing the return of goods 3. Direct expenses
to the suppliers
@ MBCWTsELS TS EHE@, OLImHL&eT Crrigs Ceweyser
SmliLeimss s _(HEng

(d) It refers to those utilise the 4. Purchases
cash which are incurred for

making the goods saleable

@g Qurmlsemer allhuemer Gl QamaT(LpSed
Qeveuss LaTsamsLl

LwerUhsguaTEmers &DSSng

@ (b (@© (@
@A 3 4 1
(B) 2 1 4
© 4 3 1

y 2 4 1

(E) Answer not known
e Ggflweldene

W DN W
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139. The “current ratio” is calculated as
BLUY ellgh @eieurm samssliLbhSng

\4() Current Assets/Current Liabilities
BL UL QeTggidaeT/bL iy GummiliLger

(B) Total Assets/Total Liabilities
Qs Cansgssdr/Cwrgs QuUTmLILSET

(C) Current Liabilities/Current Assets
BLUY Qurmitigger/pLLiL) Qerdgisaer

(D) Total Equity/Total Assets
Qorss FEell iy /Qwngg CFTdg&EaeT

(E) Answer not known
e Qg ilweiideana

385 — Business Administration 80



140. Which of the following are features of manufacturing account?

Yereu(peuamalpdled eTgl 2 HLIGHE SeTsHlerm bFhISeTT@LD ?

(1)
2)
(3)
(4)
(A)

(B)

©
)

(E)

Cost of production

2 HuGHEF DgFaway

Cost of purchased goods
curadlw QummLsafler aflane

Sale of scrap
gla@mHseer cllHLener GlFliged

Finished goods consumed
PLESLUL L QuTHLEET HISTLUBILD
(2) and (3) only

(2) womd (3) L EHD

(1) and (4) only

(1) womd (4) @b

(3) and (4) only

(3) wHmib (4) wLHb

(1) and (3) only

(1) wHmib (3) wLHb

Answer not known
e Qg ilweldeana
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141. pairs correctly matches the work study objectives.
ahss  Spsramid  Cmmgsdr  Geumer uley CsTHOmLUSMS  DiFen
Crrssasger sfluns CummssISng.

@J Time study — To determine the standard time for
tasks
Crr < uiay vanflaenssrer sTCHISmS HliTawTuiss
(B) Method study — To increase the time taken for tasks
D WUia uenfls@péarar Crrsms daMss
(C) Work measurement — To reduce productivity
Ceuamer ojemei() 2 HusHenw GMnss
(D) Motion study — To complicate work processes
Quss Ui Couamer CFwdperpasmer f&sMés

(E) Answer not known
e Qg ilweildena

142. Which factor may not be kept in mind while selecting a job (or) work
1s
em Camomwus CsibsOs@nbCurg eapss  sremieow  s@HSH

Q& meTerdanL Mg

(A) Economic consideration (B) Technical consideration
QuUTmETTSTT &H(HSS 0 QamOo B L &HSH e

(C) Human consideration l\ﬁ) Security consideration
&lg &(hHEdH e UNgIsTiY &(H&S e

(E) Answer not known
e Qg ilwelldena
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143. An examination of the function of the purchased parts and materials
in an effort to reduce the cost and improve the performance of those
items is
Qewenalsd GHdn&EEGL WwHmb 2bs durmplseisr CFwddnamear CobLUBSHID
puHHller eummidl urskisdaT LHMD  eplIGUTmLsaier GlFudLITL g6

G| 6TETLIG)

(A) Cost analysis (B) Function analysis
Qe LGLILTLEY Qeweur () ugLuTie)

(@6 Value analysis (D) Performance analysis
UL LEGUUTLG Qewedmer Ligrumiey

(E) Answer not known
cdenL Qgfwelildena

144. A detailed examination of the policies and capabilities of a supplier
1s
@@ Fumerwifler Gamatensser wHmID SHperseflen ellfleurar <uie] ererLg

(A) Vendor Analysis (B) Vendor Certification
HlpLemeTUTETT LiGLILTIIeY, cllbhueaTwmeTT Fremmlsp

(C) Supplier Analysis w) Supplier Certification
FUGTWIT LI@GLUMLG FLIMETWIT FTETMSLD

(E) Answer not known
cenL Qzflweldena
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145. Concerned with the design, improvement and installation of
integrated systems of men, materials and equipments to improve
productivity is
2 HusdHs Hpewer SHsfss U s, QUTHLSET WLOMID 2 LISFERTHEISMET
aulgeUamDSSH WHMID GLbLBHSSSOL LHMID BHlmesh ydlwueubmi er i&sam
Qamearr(heTengl ererLg

\(A) Industrial Engineering (B) Methods Analysis
Qsmhest Cummuiued (PDSET LIGLUTIG

(C) Motion Analysis (D) Methods Engineering
@Quss LGLUTUEY pep&er Gummudwied

(E) Answer not known
cdenL Qgfwelildena

146. The following is not a part of method study
Yereupeuameupdled eTgl (pevm puiadler eh LiGHwns @deane

‘(/6 Stopwatch method (B) SIMO chart
GULTIGUTLE (penm SIMO eflerégsii_ib

(C) Process charts (D) Chrono cycle graph
Qewdpern lleTdESLILIL LD &Te &M euenyLIL LD

(E) Answer not known
cenL Qgfweldena
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147.

148.

149.

1s an 1nternational standard which provides a
framework, regardless of size, activity and geographical location to
manage and continuously improve occupational health and safety
within the organization.

aatugl @@ FrauGss srileeowungbd, @8 BHneuarssn@er
Qampegrt  &arsmybd  LHMIL  urgstlamu  Hlieudlssen  CsmLibg)
Cobu@sse|b, Cgwdurh womb Lelulwed @mUuArD S dusupean
s Ll aUlpBIGSng.

(A) IS0 9002 (B) ISO 14001
(C) IS0 27001 ) 1S0 45001

(E) Answer not known
e Qg ilweildeana

diagram also termed as the Ishikawa diagram.
eueTLIL LD, @aflsmeur euanyLLLD ereammid Sep&sliLbhiEng.

(A) Scatter diagram (B) Pareto diagram
Hsmed euenyLILLD uGrL_CGrr euenyuLLD

@ Cause and effect diagram (D) Histogram diagram

STyewTD WOHMID eNleneTe eueLIL LD alevGLT&lFmd euayuLLDd

(E) Answer not known
e Qg flweiidana

From the following which is not a classification of purchase system?
Gereumeuameuhdled eTgl QSTETApSD (PEDUlle UEMSLILIT({H HDGTS 6R6TM) ?

(A) Pre-purchase system @f Special purchase system
UMEIGAISDES PHOSL (PO foliy Cametipsed (perp

(C) Ordering system (D) Post purchase system
ST Qetyd wpenm UTBIGUSHGL LAbensw (penm

(E) Answer not known
e Qg flweildena
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150. Identify the most important principle of Kaizen from the following

Yerreupouameupdledy esgaflenr s (WaHwwrer GETaTamsml L WITETLD
SITET6 LD.

v

(B)

(©

D)

(E)

Kaizen is a daily process, the purpose of which goes beyond
simple productivity improvement

asgen eranLg Sleansfl Qewudapapum@bd, @ser Crrésbd ereflanwwimen
2 HusdHsdmen GCobUTLiq D@ SLUTHLLL G

Kaizen is a monthly process, the purpose of which goes beyond
simple productivity improvement

&g el rg CFuwpapLT@GD, @ser Crréshd ereflanwwmen
2 HusdHsdmen GCobuTiq @ SLUTHLLL g

Kaizen is a weekly process, the purpose of which goes beyond
simple productivity improvement

nsgem e eumy GEudepapwr@h, @ser Crrésbd eretlanwwimen
2 Husdsdmenr CbuTig @ SLUTHULL G|

Kaizen is a annual process, the purpose of which goes beyond
simple productivity improvement

sgen eTerlg (bl Geudupapur@d, @sear Crrésbd ereflanwwimer
2 Husdsdmenr CbuTlig @ SLUTHUL L G|

Answer not known

e Ggflwelldeane
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151. The main goal of quality assurance is

152.

s7 2 greunssdlen (pasHw @Nl&EGamer

(A)

(B)

¥

D)

(E)

set coding standards

GSOUELH ST Hlenesamer HeL&E6, D

improve software project management

Qerumrmer S Blieurssams GobuB SIS0

reduce the technical and programmatic risks in developing the
software

QuerGumrmener 2 (haurs@Geudled  Camfleomi L wombd  Hlreorss
SUMUBISEET (&DSHH6

specify corrective actions

Hmsss QFwdsmers @GHLIGL 6D

Answer not known
e Qg flweiideana

Who among the following is associated with contribution to quality
control in operation management?

Gemeumeuameupdled wmm GQaueurl @ flifeurssded sré s (Huum_(HEsrer
umiseailyLer QsrLryenLwaeur?

(A)

©

(E)

Charles Babbage (B) Henry Ford

grireen LTGLS) Qamerrhl SCumT(H

Frank Gilbrath @ W. Edwards Deming
Gyrriis deous LTy, er e ev Gl Lslm

Answer not known
e Qg ilwelldena
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153. Match correctly the quality in products/services :
swumfliy / Caemeusailen grsens sflwng QUTHSSISO

(a) Physical standards 1. Methodology oriented
@Qupwed srblenevaer (PEDELD FTTHSENE

(b) System standards 2.  Ways of interacting
sanflafl grbleneser Qamiry euflser

(¢) Behavioural standards 3. Ways of thinking/attitudes and
motivational aspects
BL&MS Siblencoser SBSEMET (LPENMEET | LOETLILITETENLOSET
LHNID 2 GG HHLDFMHIGET
(d) Philosophical standards 4. Quantifiable standards
55516 Siblanevger SleTellL_&aniq W Frblenevser

@ ® © (@
@a 1 4 3
B 4 1 3
@4 1 2
® 1 2 4

(E) Answer not known
cenL Qzfweldena

W W NN
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154. Application of technology or process to the raw material to add use
value is known as
vwerum (@ wdlmus Csrss  epeoliummeEns@ CsmHomI LD  dg
Qewdperpenl LweTL(hsgielg

(A) Product
swmliiy

(@f Production
2 HLgE)

(C) Application of technology
QaTHOEIL LSS LILIGTLI(HS SIS0

(D) Combination of technology and process
QamemL LD whmib CFupanDuilen &aenewm@Lb

(E) Answer not known
e Qg flweiideana
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155. Below the given statement identify the appropriate objectives of

operation management :

ECp Qarhssiiul(hder arsfumsaie, @Quée@bliouns Cuemeranwuder

sflwumer @N&ECHTETHEMET DenLWTETLD &TeHTs.

I. Operations management concerned with the utilisation of
Resources
@uise, flifeuns Cuenamend cueThisaten LiweTUTL (ML 6T Cam e wig)

II. Operations management aims at enhancing efficiency and
productivity
@QusgE Hireurs Cuoeorarew Gewuadper wOHmD o HusHHneaner
Cobupsgieuams Crrésnwns CameTL g

III. Operations Management aims at employee development
@QusgE Bl Cuoeoramew, oafurgeflear o wimeuwd CHTEELTS
QaTeaRTLg|

IV. Operation Management ensures right quantity rather than
right quality
QusgE Heoew Coeoradrew gilwurer erelear o, sr5HHCsH
(peaiened smEleTmg

(A) T, TIT and TV ¥ Iand Il
L III wpmon IV I opmin 11

(C) 1I and ITT (D) 1, 1T and TIT
IT whgw 111 I, I wpms 111

(E) Answer not known
clenL Qzfweldena
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156. Which of the following is an example of a key performance indicator?
Yemeumeuamauddled eTgl @ (WP&H W QFweSner &Ml i95E @@ TOSHISHTL(H ?

(A)
(B)
(©

W)

(E)

Percentage of sales from new products

yHw suriiiysefalmibg elbhuamaruier ssaisid
Operating income

@ WES GU(HLOTETLD

Lead time to fill customer orders

QumgSenswrert <, TLrsamer HlavpCoaupm (peerentl CoirLd
All of the above

Cupandu Sjemarsgb

Answer not known
e Qg ilweiideana
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157. Identify the correctly matched pairs with regard to

Function — Process — Output :
Qeweur® - Cswdwen — Geuealuih) Csriiurs sflwurs QumEmBSw

Caymg S 6T {enL_ITETLD STewT6Lb.

I.  Finance —  Budgeting process —  Budget
14 - bl Qeuodwen -  fldHlow odsamns
II. Sales —  Forecast —  Invoices
6l Liewewr - perseanfliiy - develiuliguid
III. HR —  Capital approval —  Salary statement
LNSEUETD  — PSS eLILIF6D - U SN&Gens
IV. Production —  Payroll process —  Training schedule
2 HuSS - eadlu sawss( - ulhpHE oL euemant

(A) I, II and III are correct
L IT wpmd I sflwrereneu
(B) I and II are correct
I opmid IT sflwreareneu
@ I is correct
I o HCw sflwreng
(D) I, II, IIT and IV are correct
L II, IIT womw IV sflurereneu

(E) Answer not known
cllenL Qgfweldena

158. Below given the operation’s infrastructure strategies, identify the
odd one.
ECp Gasrpssiiuperer Quii@Edper o LU slLeably 2 gdsafler e
wHmelbHPledmhg CoumiLLL g eTerens e WTETD SIenTa] L.

(A) Capacity strategy \(ﬁ) Organization strategy
Smerr 2 58 Sl 2 §g)

(C) Supplier strategy (D) Inventory strategy
UPEIEGHT 2 S Uk 2 58

(E) Answer not known
cenL Qzfweldena
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159. Identify the correct sequence of activities with regard to operations
management in an organization :
Blreurs  flmeiarsde, Qus@blee Coeramenwuier sflumear BL6llqsHns
aUflengaml SEL_WITETLD &TEHTs.

L.

I1.

I1I.

IV.

9
)
(©
(D)
()

Improving performance of the operation
Hlreuns GQeuddpener CobuBEHSD

Designing an operations strategy for the organization
Bneuarsdharer @us@blae 2 s g eamndse
Planning and controlling the operation
@Qus@blansamer S LSl HID s HUUM gD eUSHSe
Understanding the operations strategic objectives
Qusg@blane 2 wileve @aosgsmer Liflbg0srerense

IV, II, II1, I

I, II, III, IV

L III, IV, 11

IV, IIL, I1, I

Answer not known
cenL Qzfweldena
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160. Find out the correctly match pairs :
sflwrer Gomyseaar sam(hLdiq&se,Lb.

L.

I1.

I1I.

IV.

(A)

(B)

D)

(E)

Fish bone diagram - Identifies root causes of problems

Weir erIbLy euenTLIL LD

Control chart -
SL(hHuum(h euenyuLLbd

Parento chart —
L@y GLm eueyLLLb

Histogram -
alevCLmdlymibd

I, IT and III

L, IT whmw 111
I, III and IV

L IIT wpmion IV
I, II and IV

L II womn IV
II, IIT and IV
II, IIT whmw IV

Answer not known
e Qg flweiidena

385 — Business Administration

Gyssamansaflen pLPOSTTETRISEMET <HEHLITETLD
sT_(H&mg

Monitors process stability over time
Qeweapery  Hlavawssaranweanws Crrsdleriilg
Sars Tl &S ng)

Highlight the most significant factors
& péHw smrenilsamer
peraiameliL(OSSIETng

Displays frequency distribution of data
srefler odlire] LurliueTenel ST (hdlemng)
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161.

162.

Putting people into a convenient group on basis of some
characteristics and make an assumption to perceive is called as

foo @amdeunmsaier oqlumLule) Esmer @  euFdwner (@ pelled
@eerTiLIg) 2 TTEUSHETET HEOTATENS 2 (HEUTEHEH6LS)

‘(l{) Stereotyping

(evigMGwmenL_149m) Gy wrdflwrer euesium(
(B) Perception

o GuTiTeY

(C) Perceiving
G 2-awTTe]

(D) Group perception
G 2aTTe] LMTenG

(E) Answer not known
e Qg ilwelideana

1s a study of the forces exerted by the group on the
individual or by the individual on the group.

crerLgl @eurd gafllpum g Sdog Gueld o drar saflpurmed
QeqsslILID F&8ls6m LHHIL U6 W GLD.

(A) group work
GSL1 el
(\B6 group dynamics
G Qusseiwie
(C) group behaviour
G bLEDS
(D) group cohesiveness
GG @GES@aiL () psomsa

(E) Answer not known
cenL Qzflweldena
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163. Match the following question based on Bruce Tuckman’s stages of
group development, which are affected by group dynamics :
Lemev  L&Cwenr  @p eueatidfluden  flevovsener ojiqliLienLwins Qg mer(h
Yemeumeuamaipenm CUMHSSIs.

Column A Column B
LI Iq ui6d A LI iq uled B
(a) Forming 1. Group norms are created
2 (HEUTEHGHSED & ApDpaDa6r 2 (HheurssLliL (hdlerner
(b) Storming 2. Group tasks are begun, carried out and
completed
Curged & uentlsear Cgm_misiupdlermer
Cup@smereriiLi(hlermer HmiLD
WYssLiLh&lermen
(¢) Norming 3. A group is created
Qpdpanm R &P 2 (HaumssLILIHS DS
(d) Performing 4. Group members seek out others in the
group who share similar interests
Qeweum@ Speiled xCr Currerm <9}, TeuLD

Qarar_aisamer 2 milidariser CsHdlermer

@ Gk (© (@
W 3 4 1
B) 4 3 1
) 4 3 2
D) 1 2 3
(E) Answer not known
cllenL Qgfweldena

A~ = N DN
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164. How do friendship groups form within an organisation?

Q@ Hneuarsdled Bl L @(PESEHET eTeueuTm 2 (HeuTSlermer ?

(A) By being assigned specific tasks by the organisation
Blpieuargsred @GOl L ueaflser @FisEsluBeUSET pLpeLd

(\B’{ By members sharing common characteristics such as age,
beliefs and values
auwgl, phUAsSmssdT ook wHysdar  Gumern  Qungeimen
ueTLsemerll L&lThg Camereuser epeab

(C) By being part of the organisational command structure
Blpieuer sULenem Senlilber ¢ UGS WMGaUSEm eLpaoLd

(D) By being formally created to achieve organizational goals

Hlmieer @ &E@GHsmer SDLGUSDHSHTS SIS ETILILTEULDTS
2 (HeUM&SLILI(HeUSE PLPeLD

(E) Answer not known
e Qg flweiidana

165. “ 1s the set of assumptions beliefs, values and norms
that are shared by an organization’s members”. By O’Reilly :

13

aerlg @@  Hlineuarsdler o miGeartser LShg CsmeTEhLD
S| LDTEOTBIGET, B EMESHET, LS LIL| FeiT LHmID el penmaartl e

Qam@rium@h.” pped — '@,

(A) Organizational dynamics (Bﬁ Organizational culture
Blmicuer @uissellwic Blmicuer serFsmyD

(C) Organizational behaviour (D) Organizational change
Hlmieuer BLSens Hlmieuer rHmLd

(E) Answer not known
cenL Qgfweldena
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166. refers to a system of shared assumptions, values and
beliefs that show people what is appropriate and inappropriate
behaviour.

TeTLIE  &EHERSEG Cummssorar  wOHMID  QUTHSSLOHD
BLS@SMUE  STL(Hb  UdglullL  eorarbsear,  wduysdr  bHmib
BbAsmasaflar iembliemu @hl&ssng.

V(S organisational culture (B) organisational climate
Blpicuer serEsmyb Blmicuer sreflane

(C) organisational change (D) organisational behaviour
Bgieuer wTHoLb Hyeier pLgams

(E) Answer not known
cdenL Qgfwelildena

167. When designing reward systems for teams, it is best to encourage
cooperative efforts rather than ones.
GSWés@EpsEaETar Geu@dl S@mblysmer algeumbé@Gh  Gurg
pupdlsmer cag@@ellliug nhsgl.

(A) Collectivist (B) Individualistic
Fal Lmarl SemenLo saieafls serenlo

(C) Cooperative ‘(Zf) Competitive
Fal_ (D6 SHemenlo Cur s serenlo

(E) Answer not known
cenL Qgfwelildena
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168. Statement : Organisational commitment has become a significant

concern in the 21st century.

uUTGSWID : 219, HIHOTETGE® HMeIET BOUSSSETED 6 (PSSlwinmer
SEUMWITSE LMD L|ETETS).

Reason : Factors like down sizing, tele community and
globalisation have 1mpacted organisational
commitment.

STIEwTLD : vanfl B&ab, Qsranegry Ceime @aertliL, aawLEIILHSSHIS60

(A)
(B)

©

¥

()

LHOID 2 sLWLTESED  GCumearn  srraflsdr  Hlmeuer
BLOLIGSS 6T DG WL urrg%]ggjmm@‘r.

Statement is incorrect, but reason is correct

QUTGH WD FEUDTETGI, Y@TTE) STFERTd &iflwimeng

Statement is correct, but reason is incorrect

ursSwbd sflurearg, emmd STyaTd SeunTerg

Both statement and reason are correct, but reason i1s not the

correct explanation for the statement.

uUTGSHwpd sTrewpld FHlUTaMm6l, UMD ST eSS WSS HE

sflurer efletdswnsmg

Both statement and reason are correct and reason is the
correct explanation for the statement.

umsHwpld srrewrpd sHlunerenel, G@ib srreed eursHwsSHns,
sflwurer elleréswmE@LD

Answer not known

e Ggflwelldene
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169. How does Mc Guire’s comprehensive theory explain attitude change?
Qusgwieren olflurer Csmiump ereueumm  WATLILTERIE —LIHDDSMS
cMlerd@dmg) 2

(A) Through the balance of beliefs
Blsamssafler #wblarudien epeld

(B) Through the reward or incentive offered
aupmslIL(HbL ufle Dby 2asssdler epevld

(V{ Through five stages : attention, comprehension, yielding,
retention and action
bl HlEneEET eLpevLd D oseuard, Uflsd, eusd,  Hlaerelld
MeuSSHD HMID GlFwuduT(H
(D) Through the similarity and proximity of beliefs
Bbsmasaflear @hmienn wHmb (msTawuder epeLd

(E) Answer not known
cenL Qzflwelldena

170. The degree to which people believe they are masters of their own

fate 1s called
&&HET, SHsET Camhg alfufer CFwdsEnd@ SThECeT TS 6Temm)

THE Aemeilh@ BIOLSIDTISET cTemig) eTeTm AMPESLILIHEMG].

(A) Social learning (B) Observational learning
FPS SHMED SjeugraflliL] sHmed

@ Locus of control (D) Moral learning
SU_(HUum () 2 eTeul L Lb STls SHHE

(E) Answer not known
e Qg flweiideana
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171.

172.

of personality, involves struggle to achieve more and
more in less time.

ahS eumsWUTar @, Gonbs Corsdle  Cuoaibd Coib srdlés
Cumyrheuens o eTerL_&&luig) ?

(W{ ‘A’ type (B) ‘B’ type
‘A auens B cuens
(C) ‘Ctype (D) ‘D’ type
‘C ums ‘D’ cuews

(E) Answer not known
e Qg ilweildeana

Why does change in attitude occur accordingly to Reinforcement

theory?
ugapl L e Camiumiqger Lig erer warliummhidled wrhob ghubhiSng ?

(A) Due to the balance between beliefs
BG&Eeamssafler Foblaneuwme

(33 Due to the reward or incentive offered in the communication
QarLmde euprsliLi@hb Lfle Do 2616855 Te

(C) Due to the comprehensive nature of the theory

Camlumiger ellfleurer serenLowimed

(D) Due to the similarity and proximity of beliefs
BbGsamasafler ehmenn WHMID i (HSTenLOWITED

(E) Answer not known
cenL Qgfweldena
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173. Professor Philip Kotler says, “I like teaching”? It express

Cupréflwr 9 Carl i garg Coume LHM “eTardE sHALLEG Nig&En”
erenml FmmIbGLITg eur ereen GeuafliLihsgSmmT?

(\Kg his attitude about his work
Sjaurg Ceuamed LIHHILI HemIEPED

(B) his knowledge about his work
Sjaurgl Geuamed LHMw iMley

(C) his personality about his work
Sjeurg Geuener LHHw sefliul L Ferenio

(D) his satisfaction about his work
Sjeurg Geuener LHHw SpHLd

(E) Answer not known
cdenL Qzflweldena

174. How are ‘Love’ and ‘Affection’ described in the context of primary
emotions?
Yrsrer o eweysatien  @Gedled  ‘@ery  WHMIL  UTED ereueumm)
NaufsasiiupEermer?
(A) As negative emotions
GTEIT LDEOD 2 GRTTESHETTS
@6 As emotions with descriptors like acceptance, adoration and
longing
ghmsasnereugl, wsH, grGEsD Curarn NeTEESRISEHL 6T  Fnlg U
D _GTITEHETTS
(C) As emotions with descriptions like anxiety and dread
seuena WHMIb Lwb Curemn aleTésmhs@EhL 6T dnlqll 2 ETTeS6TTS

(D) As emotions that are not primary
(PSATEOUTET 2 GTTESISETTS @) THemal

(E) Answer not known
cllenL Qg flweiideana
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175.

176.

is not correct for the Organisational Behaviour.

Q@@ Hneier pLsamsdsa@ sllunarg ide.
(A) Organisational Behaviour is an integral part of management
Blpieuer BLsemsg ererLig Bliteurasdlen emmdameanbs L@&GSHwm@GLD
(‘B{ Organisational Behaviour is a disciplinary approach
Blpieuar bLHeg eTaIgl (DS SIEmIEGHPE®DOUIMELD
(C) Organisational Behaviour helps in analysis of behaviour
Sl fdwurer fimpeier pLéms uGLuriethE 2 sadng
(D) Organisational Behaviour is goal-oriented
Hlnieuer BLSms @Qev&E@ FTihSSMELD

(E) Answer not known
e Qg flwelideana

Differences in behaviour in an individual overtime 1s called

e saflpufler pLsmslen sroliCursdd ghuBd Ceumurhser erearm
SnLp&sLILI (NSl

(A?{ Intra individual (B) Inter individual
2 61 geflpu safpLITSEhESE LG
(C) Self individual (D) Mind individual
W geotuLl L saflliul L erbd

(E) Answer not known
e Qg flwelideana
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177. 1s the capacity to do mental activities.
wer QFuourhsemer Gswuiub Hper pELb.

(A) Ability (B) Creativity
Smer LeL_LIUmmH med

@5 Intellectual ability (D) Responsibility
Sidleyemi Hmer QuimmLiLy

(E) Answer not known
cenL Qg flwelildena

178. 1s any relatively permanent change in behaviour that
occurs as a result of experience.
S@uegder aleneralrs gHUBL BLSMSUAD e Lemelle
Blrbsr wrhHob gCaed 2 dmarsm?

(A) Conditioning (B) Memorising
&aTlg heef LOGTLILITL LD

(Of Learning (D) Teaching
&DMed sHS5D

(E) Answer not known
cenL Qg flwelldena
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179.

180.

1s the beginning of contemporary organisational

behaviour.

4

(B)

(©)

D)

()

ereTLigl FaTe Hlmeuar BLsmsuller GsmL_sswnm@Ld.

Neo-classical approach

Ul LeTen cuFemhHmId ST HemiEH(PD
Classical approach

LIGRTED L GUTTHMI&G ST HEMI(GH(LO®D

Modern approach
BEI6T STELD G (& (LPEDD
Custodial approach
QI LD SIFELP®D
Answer not known
e Qg flweliidana

1s desirable end-states of existence, the goals that a

person would like to achieve during his/her lifetime.

A(BOUSSSS @M HleaEeT - (b BUT STEH GUTLPHTETHD DjenL

GBI @)@ SET.

o

©)

(E)

Terminal values (B) Instrumental values
@nid I ser Frgen L UIL|SET
General values (D) Moral values

Qurg wHUILsET smils i sar

Answer not known

e Qg ilwelildeana
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181. 1s an example of alternate work pattern.
ereLigl IHN Ceuamed (PG EHEHSE, THSHISSTL (.

(\é({ Job sharing

Cauemev LIdlTay

(C) Flexi work hours
Qpdlpeurear Geuane Criybd

(E) Answer not known
cenL Qg flwelildena

182. QWL improves the overall

(B) Compressed work week
GHSsUULL Couena eumyd

(D) Telecommuting
Qzmene QgmLirL

of the organisation.

Caumer  aumpsens gy BHmeiarsdar @l (HEWLISS &
CwobuBssdng.
(A) profit (B) sales
@eomuib eNpuenest
(‘O{ productivity (D) revenue
o HusH SHmer QU(HGUTL
(E) Answer not known
e Qg flweildeana
183. 1mproves skill levels of employees to ensure better job

performance.

b Cealeme Gewddmenar o mdl Ceww vemflwmerrsetienr &mer

Blepasaner CbLHSSIS®.

(sé?f Training
ulné

(C) Selection
Caitay

(E) Answer not known
e Qg flweildeana
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< Gamiyy
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184. Assessing the performance of an employee in a job is

@@ Couemeoulld @ uerflurerfler Cewddpamer wLEHLIH CFiged erearug

(A) Training
uulmné

(C) Recruitment
< CarriiL

(E) Answer not known
cenL Qgfwelldena

(B) Development
euaTiEFS

(]33 Performance appraisal

venflwmert Spesr i@

185. HR challenges is related to ensuring that employees
are compensated fairly based on performance.
Qewddmer ojqliuemLuled sarflwis@nd@ Hlumubrer saHuib aULpkiEelMms

o mifl CFwieg
(A) Training and development
uuwilHd wHmb Cuobur@

(V{ Compensation and benefits

oar$lUID LOHMID HETENLDSHET

(E) Answer not known
cenL Qgflwelldena

FauTQIL e G TLryenLwg|.

(B) Labour relations
QFTOOTETT 2 M6 |&HeT

(D) Diversity management
verps CemeTeno

186. Attracting and motivating capable candidates to apply for jobs in an

organisation is

@ Hneassed Ceoumeserse elaranilss Spewwrer Geul Limerisamer

FTLILG WHmID 26rd@&edlLiLg).
(\6({ Recruitment

< CarrLiLy
(C) Selection

Cairay

(E) Answer not known
cdenL Qg flwelldena
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(B) Performance appraisal
Qewedmesr wHiikH

(D) Training
uulmné
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187. QWL is the quality of relationships between and the
total working environment.
<l FHULBETT BUTHERSE Coumad @GLpellen FTssb DDag
TSSO STl GDSSH DG

(A) management Xg) employees
GevmesrenLp Liesflwimer a6t

(C) department (D) trade union
slem QaTODHE FhsLD

(E) Answer not known
cenL Qgfweldena

188. Which of the following is not a valid way to facilitate diversity at
workplace?
el gdlé verpsssamewamu eeflgré@Geausnh@ Yeteu@mb aflsaid 6rg)
sflurer euLll ojeve ?
(1) Develop awareness through training
Lulnél epeod eNlfltiLemtre] hu(BES CoueiT(HIb.
(2) Establish internally sanctioned employee support systems
2 G iged Sadasfssiiul L uaflurert <gre| sewlienu Hlnie|sd
(3) Challenge each employee to question beliefs and traditions
BOEMSSET  WHMILD wryseer  Gadredl CalL  geuleumm
Uasflwmeredyud Feume 69l (hhiser.
(4) Include employees while generating solutions
Sireneu grepr@b Curg eaflwiisamers CaréseyLb.
VNG & @
© @ D) (1)

(E) Answer not known
e Qg flweildeana
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189. Assertion [A] :

gapm [A] :

Reason [R] :

smyewrid [R] :

All employees, regardless of level, can be
developed.

S DATEF 261l Wl T8 (@h LD THS Hlencanuiu|d
QUITEHLLHSSTOD 2 (HeUTHS (LplgULb.

Use of work teams, reductions in supervisory roles,
allowing workers to participate in goal setting has
changed the way managers view employee
development.

uenfld  @pdsamers  LweTUBHSHSH,  Gopurieneul
U rmigEemars SODSHD, @3, Sjenolied
uenflwmereny LBICOSHES LSS50, Lanflwimerigset e
cuerESlenw Goemariser LTT&E@GD llgsams MHHIL6Terg).

(A) [A] 1s false but [R] is true
[A] seum <ypemmed [R] &
(\B')/ Both [A] and [R] are true; and [R] is the correct explanation

of [A]

[A] wpmid [R] Qran@on &M, Coeaub [R] earug [A] @er sflwmer

OT&H&HLD

(C) [A] 1s true but [R] 1s false
[A] &M <yemed [R] seum
(D) Both [A] and [R] are true, but [R] is not a correct explanation

of [A]

[A] wpmibd [R] @rer@n efl, <peme [R] ererug [A] @er sfwmer

OT&H&LD

@ eene

(E) Answer not known

clenL Qzfweldena
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190. The disadvantages in internal recruitment of employees does not
include
serflwisefler 261 U Camfer odrer Sevwsefdr Spsareneuuder erg
S|L_MIGTG) ?

(A) It perpetuates the old concept of doing things

@5 Megwnigmers QFliub LmPW SHSms Hlaabinsg$ns
(\Qf Better morale and motivation is denied to the company

fpps war 2 piFlyd eassepbd Hineagdbe wpssiu@Eng
(C) Politics play greater role

STl fls ukiE@ udlsdng

(D) Candidate’s current work may be affected
Caulurerrgefler sHCumengw el LTHesrLL D

(E) Answer not known
e Qg ilweildena

191. 1s the process of hiring employees among the
shortlisted candidates and providing them a job in the organisation.
cratugl Carpgshissliul L uet preprseailer Lawil BrHbTEamer

Lenflwiofggb wOHMD DeuTsEnsE Hneasdd Coiame oulpmhkiE s HaETeT

QEwdIpeDHULIT@LD.

(A) Screening (B) Placement
ufCargene vesflwioiey

(C) Recruitment (JZ& Selection
< CarrLiL Cairay

(E) Answer not known
e Qg flweiidana
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192. Motivating, activating came under which function
2a15&5L1L(HSGSD, QFLOLBSSHSH 6Thg QFwOLTL g6 SLpeu(HLd

(A) maintenance (\Bﬁ directing
umofl Ly ULBL 58156
(C) controlling (D) planning
s (HLULbH SIS0 SOl ed

(E) Answer not known
cenL Qg flwelildena

193. Which of the following best defines line authority?
Yemeumeuamaupdled  erg  HAphs  peLpeon  Cdewdlsdr  Fsrrsas
cuTWUMEE DG ?

(A) Management over a small staff in a public firm
@@ Qurg Hineuarsdld Shwu jerellovrer sarfluirgsamer bHliraudlssd

(B) Management with flexible decision making powers
Qpdlipeurar (piqCeuHisEn dsrrhsamens Gaream Hlifeursbd

(C) A manager’s right to advise for other manager or employees
wHn  Coorerigdr g 2erfluis@hdd <BCOTFMmET  GULPHIELD
Cuemerigaefler 2 flenio

(D/) A manager’s right to issue orders to other managers or
employees
wHm  Coemearisar ojoog 2rPus@ErdsE 25T SMET  GULPHEIELD
Cuemerigafler 2 feo

(E) Answer not known
e Qg ilweildeana
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194. Population and workforce influence human resource management

because,

&&HET CgTens WwHmIb Uaflwreriser wallg euer Hlrcurssms LTS &S mirger

1. They form the basis for an organisation’s external supply of
human resources.
el @ Hineuarsdler GQeuaflliym weflg eueThiIGmeT 6ULPKIGSDHSTET
Sl LILIDL LTS DS THET.

2. They define the part of the workforce that is of interest to a
particular employer.
SlaseT @ GHUALL uaflurarmé@ <y TeupeTer Liewtwimeriiserfler
UGS auanyumisslemnei.

3. Remuneration to employees is linked to cost of living directly or
indirectly.
sarifluis@Epdarear  saduid  CopriqpursGelr  jdog  waDPsLTEGT
UTPEM&HE CFe L6 @enaumssLiLiL (heTerg

4. They are the prime constituents of organisational culture to be
aligned to social expectations.

Smel  FPs  THTUMTULSERSE oghHu  Hlmeier  sordemrsslen
(PSETE LDUITET o M)I&HETIT(GLD.

W 1 (B) 4

© 3 D) 2

(E) Answer not known
e Qg flweildeana
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195.

196.

The ‘triple bottom line’ refers to an organisation’s

‘pern SigliueLs Canh eraTug @b Hneiasdear e &NsHng ?

1. Economic, HR and CSR performance
Qumrmermsmyd, HR whmin CSR Qewedmer

2.  Economic, social and environmental performance
QUTBETTSIILD, FePps WHMID SFHMIFS: PO CFwcd e

3. Business, HR and environmental performance
eSlwumumyid, weflgeuer LHMID &FHMESPL CFwSner

4. Social, environmental and sustainability performance
FPG, FHNIFSHLHD QFudmer wHmib Hlanassemanio

@A) 3 W@ 2

C) 4 D) 1

(E) Answer not known
e Qg ilweildena

1s an area of management in integrating people in to

work situation in a way that motivates them to work together
productively.

aerLg @ Blieurssdlenr em u@GHur@b. @ Ceumed
Ghflmouler wEsmer emrdmarsdng, @& opusd FfHurs eeamwrs
Cauamer Q&I SjeuTsamer 26ré@eNEH ).

(A) Human resource (B) Human capital
&fg eUeTLD LD&NlS ePLSETLD

@f Human relations (D) Human behaviour
&S 2 D6 sET wefls BLSns

(E) Answer not known
cenL Qzfweldena
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197. controls very tactfully to win the confidence and
cooperation of all line managers.
Smansg  Ugblane  Cuoemerisefler phGSmsmWLID  @SHIMPLIMLILID
QuUDICUEDH S OIS D FTHITLIDTS SeUTHmer UNBL SGILIGT .

(A) HR supervisors

weflgeler GpHumiTeneuwmaTT

085 HR managers

wefgeuer Gemeri

(C) HR developers
wefgeuer GbLbH S UeT

(D) HR department employees
efgeuer glewpuier LiewtlwmaTiser

(E) Answer not known
e Qg ilweildeana

198. should be sufficiently comprehensive, prescribe limits
and yardsticks for future action in the organisation.
Blnicuarse erdlTsme BHL el &and:ds@hesTer Gungrer aflfleurar,
UfBgersslLLl L eupbLser whmib HereCardserts @ més GeuamT@HIb.

& Policies (B) Rules

Q& TeTEn & & 6T cldlser
(C) Formulas (D) Strategies
GSS ThIGET 2 SHlaar
(E) Answer not known
e Qg ilwelldeana
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199. Human Resource Manager is the bridge between the

200.

and the organisation.

eflg euer CemerT ererLg
LITEULD (& LD

(A) Customer

QMg &HEN& WITEITIT

(C) People

LD&EHET

(E) Answer not known
cenL Qgfweldena

wHnID Hnelarssn@ Qe Guwimer

@ Employee

L1t W meri

(D) Scientist
ol @pepmerfl

means discriminating against non-minority applicants

and employees or claims that due to affirmative action quota
systems, white males are discriminated against.
crerugl  Smunerepoullert evens  eHlemETLILSTITSET  LoHMmID

oar ST @ER&E THITE  GODEHFT_(HSD g o mFlunear bl olgsms

RSSO (PODSET STTERTONG CloUETENET YETHET GDHDEHFTLLLILI(HSDmirgseT

eTeuTm| FoMIGH6L
(A) Discrimination
9fsg emeugsed

(C) Past discrimination
SLbS&TeOL LIM@GUT(hH

(E) Answer not known
e Qg ilwelldena

Reverse discrimination
sedp urGum

(D) Employee discrimination
serfluirrger g umGur@
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